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MOTHER'S DAY — 


Whether she's o SOY young gadabout or o 
silvery haired angel, che'll feel like 2 pam- 
pered darling when you give her “Seam- 
prufe’ underthings. 

Each garment is o style thrill, a high adven- 
ture in fashion that will go straight to her 
beauty-loving heart. SO exquisite in fit, so 
soft and luxurious “+ looks like 4 million” 
without straining your purse. 

Styles galore from which to choose. 4-gores: 
straight-plus. bias cuts - - - satins, crepes: 
taffetas - +> short, medium and long lengths 
_ , daytime, sports, and evening weor.-- 
tgilored or lacey - - - a type for every figure 
and every taste. 

if it hasnt the “Seamprufe label, it isnt 4 
genuine “Seamprufe - 

At all leading department and specialty 
shops or write to “Seampru e' 148 Madison 
Avenue, New Y ork. 


SLIPS .-- GOWNS::: PAJAMAS 
$2, $3 and °4 


cenuinet 


586: A eomantic bit of lacey 
fomininity with-—wonder of won- 
dersi—the lace an exact match. 
Satin La Rue Rayon ond Silk. 
Bon-bon tones of shell pink, dusty 
rose, ice olu tearose, white, 


uc, 
navy and biack. $2.00 


597: Sentimenta' camisole top 
with Victorian beading thread- 
through Alencon type 

te of Satin Lo Rue 

itt hite 


ond 


$2.00 


1 & 


in i 
533: The pink of perfection ini 
beautiful tit. Satin La Rue Rayon 
and Silk. Bon-bon tones of shell 
pink, dusty rose. ‘ce blue, tea 
rose, White, NOVY and black. 
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Lovely lady...careful of every detail of her 
grooming...she slips a Playtex* make-up cape over 
her shoulders when she powders her nose or 
coaxes her curls into place. For then she’s sure 
that no powder smears or straying hairs will 
mar her dress. Sheer as lingerie, Playtex 
make-up capes are made of that amazing 
material, smooth liquid latex. The useful 

little swing pocket holds puff, lipstick, tissue, 
and hairpins. It’s a marvelous time and 

dress saver! In heavenly blue, shell pink, daffodil 
yellow, and gardenia white. * Delightfully gift 
packaged for bridge prizes, birthdays, and all 


giving occasions. A dressing table and travelling 


necessity that saves cleaning bills. s1.00 


INTERNATIONAL LATEX CORPN 
350 Fifth Ave., New York, N. Y. 


please send [_] Playtex make-up capes 
pink [|] blue [_] white [_] yellow [_] 


cash [_] money order[] check [ |] 


name 


address 


Copyright 1939 by Int'l Latex Corpn 
® Trade Mark Reg U.S.Pat. Of .—Glamour 2 
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S you can imagine, I have had any number of 
\ Permanent Waves and by all sorts of meth- 
ods, but this was the most amazing of all. Why, 
André had hardly finished putting on those dainty 
waving clips when he started to take them off.” 
And you will agree that Miss Carroll's perma- 
nent is beautiful. You too can have the same 
happy experience. Actually, the waving clips are 
on your head only 1 to 21/, minutes. Here is why! 
You can not produce a Permanent Wave without 


The NESTLE-Le MUR Company ° 


4. ‘PRE-HEATED 
‘WIRELESS’ WAVERS 
ASSURE COMFORT 
AND FREEDOM. 


Gua Gilling a 








heat. But with Nestle Undine, the heating is done 
in ADVANCE instead of on your head. There are 
no wires on your head—no electricity—no harmful 
chemicals. And as your Undine Wave leaves your 
hair soft and lovely, it can easily be arranged in 
any number of attractive hair-dos. 

When you write in for the name of the shop 
in your neighborhood featuring Nestle Undine 
Waves, we will also send you a free bortle of the 
new Nestle Brilliantine. 


111 Eighth Avenue ¢ New York 


9. WAVERS ARE 
REMOVED AFTER 
ONE TO THREE MIN- 
UTES COOLING TIME, 
LEAVING HAIR IN 
PERFECT CONDITION 
FOR STYLING. 








AJ 





LtMwMie 


. . . SAYS GEORGIA CARROLL, famous professional model 


Unrine 


‘glorifies your hair’’ 


PZ. A BEAUTIFUL 
COIFFUREINALLITS 
GLORY ... THANKS 
TO NESTLE UNDINE. 















































‘7 first chinchilla garment made entirely from pelts ranch 
raised in the United States. Worn by Gail Patrick, Paramount star, 
and designed and made by Willard H. George, Ltd., of Los Angeles. 
(; LAM 
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Movies of the month 


“W uthering I eights” 

A great picture from the famous 
Bronté novel, adapted for the screen 
by the almost-equally famous Ben 
Hecht and Charles MacArthur, display- 
ing the fine English talents of Merle 
Oberon, Laurence Olivier and David 


Niven. It is a fascinating “skeleton in 
the closet” sort of story and for female 
fans exhibits some pretty elegant 19th 
Century fashions. This is a Samuel 


CGoldw vn production. 


“Alexander Graham Bell” 


You might not believe that the 
story of the invention of a great pub- 
lic utility would make exciting picture 
material. But the story of the telephone, 
of Bell’s great love for a deaf woman. 
unfolds on the screen as an excellent 
motion picture. It is a 20th Century- 
fox production and boasts splendid act- 
ing by Loretta Young, Don Ameche and 
Henry Fonda. The whole family will 


like this. 


“Dark Victory 

Another spectacular role for 
Bette Davis... a role that does justice 
to her great talent. A performance to 
remember a long, long time. . . heart- 
breaking, brilliant beyond belief, is this 
most recent Bette Davis picture. And 
Warner Bros. should get even extra 
credit for the magnificent supporting 
cast it assembled for this picture. In- 
cludes George Brent, Humphrey Bogart. 


“Lucky Night” 

This picture treats a boy-meets- 
cirl-wins-girl theme with fresh and 
lively charm. One of those casual, light- 
hearted pictures about people who cet 
acquainted on a park bench, win a raffle 
and a car, and finally get married. A 
new romantic team takes to the screen 
in this, with the appearance of charm- 
ing Myrna Loy, and heart-breaker Rob- 
crt Taylor. The great surprise is the new 
Myrna... less sophisticated than the 
\lyrna of the “Thin Man” series and 
ever so much more earnest and tender. 
\nd does Mr. Robert Taylor succumb to 
‘his tenderness? Well, just go and see 
‘or yourself. This should be inducement 
‘nough in itself, without the added joy 


f the plot of this M-G-M picture. 











FRIPED FLANNEL 


Has Five Star Glamour 


Five star pieces to play “scramble” with... 
mixing and matching to your tastes. A fine 
chalk stripe in white cuts smoothly across 
sunny pastel flannels . . . chartreuse, pink, 
grey or powder blue. Try the cardigan with 
the shorts, slacks or full gored skirt (not 
Shown). Wear it with the shirt or without... 
in either monotones or stripes. Sizes 12 to 
18. Slacks, 6.50, Shorts, 5.00, Skirt, 6.50, 
Shirt, 5.00, Jacket, 8.95. Debutante Shop— 
7th Floor. Also Chicago and Greenwich. 
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Straight-plus-Bias 








Z awn 


of the new 
CANDY-STRIPED 
‘ CELANESE* 
RAYON TAFFETA 








ene meet 


Coquettish color, flashing in 
spring breezes... flirtatious 


rustle, beneath your sweetly 


bias front and back panels 


sleek as a second skin, and 





to bunch or ride. A slip that’s 


tubbable, lovable and infinitely 


+ a ee oe 


wearable, in a crisp fabric that 





retains its shape and won't 





split or crack...about $3 at 


your favorite store, or write to 


MISS SWANK, we. 
112 Madison Avenue « New York, N. Y. 














MISS SWANK PettiSkirt, 
a zipper -fastened, half- 
shell version of perfection. 























pretty fashions... perfection of 
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Fifty-five movie-intluenced fashions for you 





Four male opinions of women 

Five movie coiffures to copy 

One best-dressed picture of the month 
Two nominees for Glamour 

One woman’s advice on diets 

Five pairs of beautiful eves 

me case history of a star 

Two make-up sets 


Three nice éirls who became beauties 
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MOTHERS... 
keep your baby Scwilly Acceptable 


/ 


With Playtex pants the last barrier to your baby’s social success is removed...no “‘embar- 


rassing moments,” no matter whose lap he chooses woe 6€6htOl[6sit on! Made of that 


amazing material, creamy liquid latex, they're QW waterproof, tissue-thin, 


cool, extra-stretchy for comfort, washable...and how they wear! Fashioned without seams 
olan olialollalo ME Sihieal-\ pam ial-> amola- y alolaeraatohilalc Ma Vim -tolel-t ol d-Mrt-Telill-St) aa tial ielaa-te 


fol are [Ul gel ell ita Am Rala-t-moleclailael 


Fis 
“ Your nearest store also sells 
wat Playtex bibs and sheets 


INTERNATIONAL LATEX CORPORATION, PLAYTEX PARK, DOVER DELAWARE 


Trade mark Reg. U.S. Pat: Of. Copyright 1939 Int’! Latex Corpn 
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lrene Castle MeLaughlin, wearing her famous “Castles-in-the-Air” frock 
so typical of the soft feminine fashions that she made famous when she was Irene Castle, 
the dancer. It is typical too, of the lovely clothes Ginger Rogers wears in the Rogers- 
Astaire-RKO-Radio motion picture version of “The Story of Vernon and Irene Castle.” 


The revived interest in pretty clothes gives this picture great fashion significance 








att Coma 


, HIS winter we saw a return of tea-dancing 


to many smart Palm Beach Casinos, we saw ball- 
room dancing revitalized by such adult elegan- 
cies as the Waltz and the Conga. We applauded 
the pleasing appearance of softly feminine fash- 
ions for women. And so this spring of 1939, we 
turn as though to the final fulfillment of a proph- 
ecy, to a new moving picture called “The Story 
of Vernon and Irene Castle”. 

Produccd by RKO-Radio, it stars Ginger 
Rogers and Fred Astaire as the fabulous Castles 
whose dancing talents and personal charm graced 
the international stage from 1911 to 1918. 

It is a picture of particular interest to 
the fashion world for its entire production has 
been carefully supervised by Irene Castle Me- 
Laughlin. The lovely pre-war clothes that Ginger 
Rogers wears are authentic reproductions of the 
clothes Irene Castle made famous, the styles 
which in their day made fashion head-lines and 
bid fair to make them once again. 

For the story of Vernon and Irene Castle 
is no ordinary romance of a dancing team. The 
Castles were unique and gave to their times a 
quality of glamour that still evokes more than 
fond memories. Every dance they did became the 
“rage” of Paris, London, and New York. Clothes, 
hats, shoes, cigarettes were named after them. 
Every new style that Irene Castle wore became 
fashion gospel for women all over the world. 

Irene Castle was the first woman of chic 
to bob her hair. She was the first to wear her 
blouse collar, impeccably white and fragile, out- 
side of her suit jacket. While women were wear- 
ing high-topped dark shoes, Irene Castle had 
hers made with white spat-like tops. She was an 
early sponsor of the fresh white touch on a dark 
costume . she was a constant advocate and 
patron of prettiness for women. Tall, dark, wil- 
lowy and blazingly blue-eyed, Irene Castle today 
is still a beautiful woman, a charming reminder 


A dancing couple who made 


fashions on their way to fame 


of the delicacy and dignity of the pre-war woman. 
And the fashions she sponsored in that era are 
still an influence in women’s clothes. 

Rarely has a story of such fashion signifi- 
cance been told with such poignancy. It starts 
with the meeting of the two in New Rochelle in 
the summer of 1911. Vernon Castle was a slap- 
stick comedian in an indifferent act. Irene Foote 
was the young daughter of a New Rochelle doc- 
tor. The amusing circumstances of their meet- 
ing, the subsequent romance, their marriage, and 
their remarkable dancing .. . all of these things 
are in this moving picture. 

The camera follows them to Paris, to 
their triumph there, to their complete capture 
of the smart international scene, to their return 
to America and finally to the death of 
Vernon Castle in an airplane crash. 

RKO-Radio has further dignified the pro- 
duction by the important presence of Ginger 
Rogers and Fred Astaire, and a cast that is much 
more than just an adequate supporting one. 

More beautiful than ever, young and vital 
and gay, Ginger Rogers recreates for this genera- 
tion the magic that was Irene Castle. 

Fred Astaire gives life and breath to the 
legend that was Vernon Castle. Together these 
two do the famous Castle dances. The Castle 
Walk, the Fox-trot, the Tango, Texas Tommy, 
and the Maxixe are some of the famous dances 
siven a new tempo by this talented pair. 

The background is one of nostalgic charm. 
The very music bears its share of memory. Such 
songs as “Oh, You Beautiful Doll”, “When You 
Wore A Tulip”, the “Missouri” Waltz, and 


the “Cecile” Waltz, are only a few of the Castle 
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songs that are blended into a montage to make movie 
magic of the rise of Irene and Vernon Castle. 

And the clothes! Perhaps only the genius for chic 
that was Irene Castle's could give to the fashions of 
those pre-war years quite so much wearable beauty. For 
Ginger wears one lovely creation after another . . . frocks 
and costumes that you know immediately are fashions of 
another day, that are frankly pre-war clothes . .. but that 
have about each of them an aura of that enduring orig- 
inality that spells chic in any period. 

The story for you, for any fashion-conscious girl 
who makes the movies her inspiration, is the Castle 
flair for the feminine, pretty fashion. You will see it again 
and again in the clothes that Ginger wears so well. And 
you will see it this spring and summer in the clothes 
you buy for yourself. At a time when fashion is sponsor- 
ing plaid bows for the hair, and round schoolgirl combs 
... frilled petticoats and fragile lingerie blouses . . . let 
~The Story of Vernon and Irene Castle” guide you in the 
selection of a Castle touch for your very own wardrobe. 

Here on these two pages are scenes from the movie 
itself. Take particular notice of the frocks Rogers is 
wearing in each scene. Then turn your eyes to the little 
sketches. Those sketches are of frocks you can buy 
clothes that will o1ve you some of the Castle fashion 
elamour, clothes that are inspired by the pre-war Castle 
costumes, but are 1939-styled for wear right this minute. 

For instance, there’s the scene below. with Rogers 


wearing a taffeta bustle dress with a delicate frill of 


A JUMPER FROCK JUST FOR YOU, 
INSPIRED BY A CASTLE FASHION 





white (the inimitable Irene Castle touch) at the throat. 


Next to it is a navy taffeta dress with a flashingly full 
skirt, a great bow to tie at the back, and a dainty little 
square neck-line edged in delicate white silk lace. If 
you want to add an amusing Castle touch to your 
manner of wearing this frock, tie that sash lower at the 
back than shown in the sketch, and achieve a very 
definite, but very 1939 bustle effect. 

Ginger wears a jumper dress with a soft white 
blouse in one scene of the picture (photograph not 
shown here). Your modern jumper dress shown in the 
small sketch at the left of this page is of navy sheer with 
a wide, wide skirt. The blouse is of crisp white mousseline 
de soie with a draw-string neck-line and a draw-string of 
bright oreen velvet (a chic pre-war note). 

On page 13 is a navy-blue sheer inspired by the 
frock Ginger wears in the photograph in the lower left- 
hand corner. The dress you will be wearing has the same 
full skirt (short for this spring) of the Castle frock, the 
same smooth, long basque effect. White linen lingerie col- 
lar and pointed cuffs mark its neck-line and long sleeves. 
Notice the similarity in shoulders of both frocks. You 
might further arm yourself with the feminine charm of a 
ereat picture hat, like the one Ginger Rogers is carrying 
in the photograph, or the hat shown in the sketch. 

Mr. Astaire and Miss Rogers are a charming 
couple in the photograph at the right, but it’s the frock 
Rogers is wearing that should catch your eye. It is a 
famous Castle fashion, that dress, with its low basque 





YOUR VERSION OF A TAFFETA BUSTLE DRESS 
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CASTLE-INSPIRED, THIS SURPLICE 


' ; ‘ FROCK WHICH YOU CAN HAVE 
bodice, its surplice collar of flattering white. A 1939 


version for you is the little sketch just above the photo- 
eraph. It has inverted pleats in the front of the skirt. 
and the surplice neck-line is finished with a full lingerie 
collar, complete to the tiny white dickey at the low 
décolletage. For some extra devastation top your curls 
with a crisp little sailor like the one Ginger Rogers is 
wearing in the photograph. 

For this year, you may take our word for it. 
fashion goes more completely feminine than it has ever 
gone before. This is not the usual fanfare for frivolous 
fashions that one hears every Spring. It is more than 


a rumour. It is a trend, a definite one. and one that 4 





promises a great deal more than a season’s permanency. 
And such a definite turn toward feminine fashions 
carries with it many other important implications. Any 
girl with a spark of imagination will flatter her new 
clothes with a new and lady-like manner. Oh, it may 
well be a pert, very 1939 manner, but it will be less 
brusque, less boyish, say, than last year’s. 

And if you want to see that manner, as well as 
the clothes that demand it, in action, you will want 


to see this moving picture of the pre-war, Castle era. 








We haven't room in this article to tell you of all the — — 
Irene Castle fashions that will delight you. But, when 
you see “The Story of Vernon and Irene Castle”, you 


should keep your eyes on more than the nimble Rogers 





and Astaire feet. You should get many a clever idea 


that you can use in more than just your wardrobe. 
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A CASTLE-TYPE FROCK FOR YOUR OWN WARDROBE 
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Many of the new fmelions show the charming Castle influence 
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OUR personality is pretty dependent on your eyes. 
They should be kept clean and rested. But besides 
eye-health there are many eye make-up “cues” that can 
improve the appearance ot eyes. In search of these cues 
we went to three experts. They were Edward Sens of New 
York (responsible for the screen-test make-up of many 
potential stars); Max Factor, Jr., and Wally Westmore 
of Hollywood. These are the things these men told us. 
The shape, and the colouring of the eyes, according 

to Mr. Sens, entirely determine make-up treatment. To 
illustrate he gave us five eye-types, tying each to a well- 
known movie star, adding the correct treatment for each 
type. In turn, we have illustrated his lessons in eye 


make-up on these two pages, assuming that most eyes will 


be one or the other of these types. 

Mr. Sens warns against considering the eye as sep- 
arate from the rest of the face. To treat the eye independ- 
ently of the rest of the face is, to him, like trying to 
decide the size of windows for a house you've never seen. 
The shape of the eye, he says, is determined by the posi- 
tion of the brow above it, and of the brow and eye to- 
gether in the rest of the face. In other words, eyes seem 
large or small according to their position in the face. The 
purpose of all eye make-up, says Mr. Sens, is to effect a 
contour correction of the eye, in order to effect one of the 
entire face, and then to enhance the colouring of the eye. 
Eye make-up is useless unless it does both of these things. 

In speaking of eye-shadow, Mr. Sens says, the idea 
is not to paint the eyes some colour, but to get a smoothly 
spread tint to the lid, to enhance the natural colour. There- 
fore, he recommends blue shadow for blue eyes, grey for 
grey, etc. The use of gold or silver eye-shadow is of ab- 
solutely no value in eye make-up ... is merely a novelty 
for a very chic woman to use on occasion. “Use your 
fingers,” says Sens, “to mix the shadow in the palm of 
the hand. Never apply it directly to the lid, if you want 
that smoothly spread tint. Powder over the shadow to “fix 
it, then retouch with what is (Continued on page 71) 
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Josell. Jeweler Lo 
the Stars and You 


T is odd that one of the newest of man’s arts should help to revive one of the 

oldest of man’s arts! That is what the movie camera has done to jewelry. Where 
the theatre tended to develop a “general effect” school of baubles, and social life 
has a “how big and how real is it?” standard about jewelry. the camera has de- 
manded that jewelry be beautifully designed, perfectly executed. It doesnt care 
whether the stones are paste, the metals rare or base. The design and workmanship 
are all-important. Those were the oldest and first tests applied to jewelry. They 
are the tests now used by Joseff. jeweler to the stars. 

Why are these standards important for the camera? Most obviously because ol 
the close-up technique, where the head (and necklace, brooch, and earrings) of the 
heroine is virtually in your lap. In these shots, it is the small amount of jewelry plus 
a coifflure and make-up that must convey to you all that entire costumes and set- 
tings do on the stage. And jewelry for the movies must do all of this, without attracting 
too much attention away from the star's expression and acting. 

Small wonder that Hollywood took to itself a young artist who really un- 
derstood the camera requirements of jewelry for a star ...a man who could create 
pieces that would re-inforce an actress's role, and “stand inspection” under the al- 
most microscopic eyes of the camera. Remember the star pendant Bette Davis wore 
on that scandalous red dress in “Jezebel”? Remember the aura of lavishness that sur- 


rounded Norma Shearer in “Marie Antoinette,” especially in (Continued on page 85) 
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WARNER BROS. 





V4, , : 
STAR, SOON TO BE SEEN IN "HERO FOR A DAY" 





‘Tiwee élamourous éirls bring pic- 
torial proof of the average wo- 
man’s potential beauty. While 
these youngsters were not usly 
ducklings when they arrived in 
lollywood, they were far from the 


lovely creatures they are today. 





Jane Bryan—surely the pho- 
tograph at the left should be an in- 
spiration to all beauty aspirants. The 
picture above shows the same face. 
the same hair, the same features 
which Hollywood has moulded into 
a thoroughly glamourous vision. A 
“nice looking oirl” to begin with, 
and a beauty today, thanks to the 
methods which are available to ev- 
eryone, (And we do mean you.) 
The eyebrows have been shaped 
to make the eyes look larger and 
farther apart. Gleaming hair is the 
result of great care. Hair is brushed 
back to show the fine facial con- 
tours, Lipstick is applied to lessen 
the fullness of the mouth without 
detracting from its character. 
Once a star has discovered her 
necessary beauty ritual, she is faith- 
ful to it. She knows it is important 
to maintain her beauty. This doesn't 
mean becoming its slave. Beauty 
habits can become as natural as 
brushing teeth if you take the at- 


titude that they are as necessary. 








Met 


Anita Louise Certainly no 


major operations were necessary to 





transform this wholesome-looking 
virl into the beauty she is today. Yet 
thie photograph at the right shows 
tangible proof of a more developed 
charm. The hair is parted in the 
middle with soft curls at the sides 
to widen a naturally long, narrow 
face. Natural brows are carried to 
the corners of the eyes to accent the 
size of the eyes. Lips are shaped 
and accented at the center to dis- 
vuise rather generous proportions. 
Notice, too, the lovely shape of 
the face, which is more clearly out- 
lined by that soft. off-the-face coif- 


fure. Hollywood at work again! 
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WARNER BROS. PLAYER SOON TO APPEAR IN "ON TRIAL" 








20TH CENTURY-FOX STAR APPEARING IN "THE LITTLE PRINCESS" 


“ ‘ a 


















Margaret Lindsay This 


star admits she was no “fatal beau- 





ty’ when she arrived in Hollywood. 






Nice-looking, but really quite an 






average girl as to looks. The re- 






cent photograph at the left leaves 






little doubt as to her rightful posi- 






tion today in that land of beauty. | 





A fine brow line has heen sub- | 






stantially lengthened to make the 





eves seem farther apart. Shadows 






placed at the outer part of the lids | 





add to this illusion. Uneven nar- 





row lips are rouged to appear fuller 





and more regular. The simple coif- 






fure is most flattering to a normal- 





ly long thin face. It's nice work 


and vou ean do it. too. if vou trv. 
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FRANKLIN SIMON, NEW YORK; ABOUT $23 
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EW YORK; NEUSTETER, DENVER; BLUM STORE, PHILA. ABOUT $14 

















































































































wt . wl 
pe best 

















4 Y 
A’ Al ‘Mh ha a “ 





Y 
Z / 
Oh 1 oe A YU ZI i OA 





 f/ 
AAAM.. GALA bi Bre Lh 
Wwthits —hud 


DMAMLNE 





































































































partiamne tes Su\egh ae 





HAT ABOUT $13. AND ENSEMBLE ABOUT $25. BOTH FROM LORD & TAYLOR, NEW YORK 
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We Nominate - (>| 


A Youné Girl Because, and precisely be- 
cause she is young and gay, almost tenderly im- 
mature, we give this months glamour title to 
Priscilla Lane of Warner Bros. 

Perhaps her youth and rather hoydenish 
liveliness will seem a break with the established 
tradition of olamourous women. We mean it to be 
just that. We think there has been a little too much 
emphasis on the woman of mystery, on the dreamy- 
eyed beauty with a foreign accent, on the mag- 
netic power of the exotic ty pe. And while we do 
not mean to detract from the elamour of these 
cirls ... we do think that a typical American girl, 
briskly direct, and bright-eyed, is a healthy injec- 
tion for this tradition of glamour. 

And so we present Priscilla Lane. This yel- 
low-haired, blue-eyed minx of “Four Daughters” 
and “Yes, My Darling Daughter” fame is our idea 


of an American glamour girl in the new manner 


c 
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AMOUF 


A Youns Ml an—Because his current réle in 
“Dodge City” definitely establishes his right to the 
title of Screen Hero No. 1, we nominate for 
elamour, Mr. Errol Flynn. 

Mr. Flynn is most often cast in the role of 
a lusty “devil-may-care” sort of chap who always 
manages a show of chivalry, under the most trying 
of circumstances. Now this brash type of male mov- 
ie star is no novelty to the screen. But Mr. Flynn 
manages to balance his lust for life with a certain 
Gaelic charm that goes very nicely with the ladies. 

And ... to add to his glamour are many 
rather interesting personal notes. He has been all 
over the world, has prospected for gold in Australia 
(even has a scar on his face as a memoir of this 
period), speaks many foreign languages, including 
Chinese and a number of South Sea dialects, is 
six-foot-two, in his stocking-feet, and he has all 


of his clothes made especially for him in London. 

















Errol Flynn, star of many wash_buckling, romantic 
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TARS become our idols because of their beauty, 


but that isn't the only reason. Their real claim 
on us is the claim of the movies. They relieve our 
boredom. They help us escape some of the rather 
dull, tedious moments of our own lives. Through 
the stars and their pictures we move, for a short 
while, among people who are fascinating as well as 
beautiful, entertaining in what they say as well 
as how they look. 

The people we seek for companionship have, 
perhaps to a lesser degree, these same two qualities. 
They are pleasing to look at and they are entertain- 
ing. This last quality we call personality. 

We have told you before, and we tell you again, 
that good grooming, beauty aids, the right clothes 

. all these will help to give you glamour. That 
is true. Perhaps these things will always come 
first with a woman. If her mind isn't at rest con- 
cerning her appearance, she might as well forget 
about that second important quality. We are assum- 
ing, for the time, that her mind is at rest about 
the first. 

Naturally, when you think of personality, you 
are most apt to turn for inspiration to that great- 
est purveyor of concentrated personalities, the 
movies. Think of your favourite star, of the roles 
she plays. Those réles may be varied, but the lines 
are never dull... not in a good picture. Because, in 
the movies there is the little matter of a script. 
This script may say that Miss Bette Davis will play 
a shallow and frivolous girl (see “Jezebel”) or 
again, it may call for a portrayal of piercing sin- 
cerity (as witness, “Dark Victory”). And this script 
tells her just what to say. 

The talented actress with the help of a good 
director produces exactly what the script calls for. 
a compelling picture of a definite personality. 





Leave it to Davis to make her role incredibly alive 
and breathing. That is her contribution . . . that is 
her personality. But the lines of the script, the 
personality of the character—these come from with- 
out. They are the raw materials, Davis’ work-stone. 

We believe that the raw ingredients for this 
requisite for glamour can be acquired . . . just as 
the cosmetics, the clothes, the beauty formulas for 
outer glamour can also be acquired. 

True ... we cant give you a personality. We 
cant even force you to take the raw ingredients. 
But you may be interested in doing a little research 
so that you can have a good script of your own. 
Because that is what you need, a good script, with 
good lines (not a line), with the kind of lines that | 
will last you the rest of your life. 

Webster defines personality to the satisfaction 
of any scholar. “The collective attributes or qualli- 
ties,’ reads the dictionary, “which characterize per- 
sonal as distinguished from impersonal existence; 
the sum total of traits necessary to describe what it 
is to be a person.” And he goes on to talk about 
sood and bad personalities, about negative and 
positive ones. Though old Noah would probably 
turn in his grave at the first practical question 
on how to have personality, still his words will 
sive you more than one valuable peg on which 
to hang an idea for immediate, personal use. ' 

First . . . forget for a little while at least, all 
the abstract talk about personality being a divine 
gift, about “you're just born with it, or you just 
arent. That's nonsense. No baby yet born has been 


known to leap from its bassinet and flash a full- 
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fledged. eilt-edged personality on its astonished 
parents. (Editors note: you should have seen my 
little girl at the age of two weeks!) For personality, 
like almost every other human quality, is the 
product of environment, education, and diversion. 
l'rom the time we start to talk. through the excite- 
ment of our first real thought, to that maturity 
that takes cognizance of the world itself, our per- 
sonality is developing and changing and growing 
rich and true. If we reach the age of twenty and there 
is little or nothing in the way of a definite personal. 
ity to show for those years, that is too bad. But 
our case Is not hopeless. 

Definite raw ingredients go into the making 
of any personality ingredients neither secret, 
sacred, nor magic. We cant tell you what the result 
will be, but we can tell you what to put in to get a 
positive result as opposed to a negative one... to 
get, as Webster puts it, “the collective attributes or 
qualities which characterize personal as distinguished 
from impersonal existence.” 

These collective attributes are only the natural 
developments of a mind and heart rich with the 
colour and movement and interest of life itself. A 


personality is a reflection of these things, a giving 


out, a warm sharing of them with others. 





This personality may be seen in the eyes and 
heard in the voice and sensed in sincerity ... but 
it comes from the head and the heart and the ingre- 
dients that put it there in the first place are avail- 
able to every human being. 

No completely selfish person has a_ pleasing 
personality. Of course, there are people who are 
clever at concealing selfishness, and talented at show- 
ing interest where none is really felt. But of these it 
must be said that they are aware of the importance 
of hiding this selfishness. Neither can a completely 
incurlous person have a ood personality. Curiosity 
and interest in others are the first raw ingredients. 

And by interest in others is not meant any 
Pollyanna or one-good-deed-a-day sort of thing. 
You may never lift a finger to do anything for any- 
one but, if you are really interested in what they 
do and think, why they do and think these things. 


you will have a key to a definite personality. 





And from an interest in the people close to 
you grows an interest in the world itself. You should 
know the books people are reading, the plays they 
see and applaud, the music and painting they think 
valuable, the politics they fight about. You should 
know all the new and exciting things in the creative 
world, the very news in the daily newspapers. These 
are the most powerful of raw ingredients. 

On page SO of this issue we have prepared 
this month's prescription for personality doldrums. 
You will find it mild and pleasing, you ll take il 
with ease. Read it and think, and perhaps follow 
it. It may give you something to talk about besides 
clothes, food and domestic difficulties (the convers- 
ational subjects that label so many women dull). 

A personality is built on definite opinions. Fill 
your mind full enough of this prescription, and you Il 
find that out of its food will come some definite 
opinions. Put it in your head and heart and it will 
find its way out... and be sure that there will alw ays 
be plenty of people only too willing to know about it. 

This is no guarantee of a brilliant personality. 
The creation of the personality itself is that miracle 
that puts two people in one family, gives them the 
very same environment and influences, and turns 
them out totally different. But it is a miracle that 
needs a great deal of down-to-earth food before it 
can be a fact. Let us give you some of that food. Let 
your desire for personality guide you, and deter- 
mine you to seek other means to it. 

This may seem naive. Well, all beginnings are 
naive. The point is to start. A comforting thing 
to remember is that the brilliant Disraeli sent Par- 
liament into hysterics with his maiden speech. 


After all, vou arent aiming to be a statesman. 
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q culptors in Labrse are these four 


important designers to the Hollywood stars 











Edward Stevenson designed the 


gown worn by Miss Stanwyck in this grace- 
ful pose. The lines of classic simplicity are ex- 
tremely flattering to the figure, emphasizing the 
natural figure lines, adding height and stateliness. 
This is a perfect example of the type of gown, 
excellent in taste, which subordinates itself to 
the personality of the wearer. 

Most modern designers agree that this 
should come first in designing clothes, whether 
for costume or modern wear. Edward Stevenson of 
RKO-Radio Is an ardent follower of this rule. 





Milo Anderson of Warner Bros. de- 


signed this charming costume for Olivia de Havil- 


land. Anderson is best known for his costuming 
of pictures with historic backgrounds. In creat- 
ing these costumes the personality of the star 
is given as much consideration by Anderson as the 
clothes themselves. If a new star is substituted in 
a picture, completely new costumes are designed 
to harmonize with the new personality. 

The costume shown above is of a definite 


period type, yet its adaptability for modern wear 


reveals an important quality of Anderson’s work. 




















Orry-Kelly, vcsisne: for Warner Bros.. 


created this picturesque costume for Bette Davis 


in “Juarez”. In designing wardrobes tor period 


pictures, Orry-Kelly is a stickler for authenticity, 


often spending days in research to make sure ev- 
ery detail is consistent and historically correct. 

Concerning modern clothes, Orry-Kelly en- 
dorses the definite silhouette for the small fig- 
ure... a silhouette reminiscent of the clothes of 
“Juarez” or the costumes he did for Davis to wea 
in “Jezebel”. For the taller figures, he prefers 


the simple, flowing evrace of the Greek influence. 





(Swen Wakeling of 20th Century 


kox desioned the handsome riding habit worn 


by lovely Wendy Barrie in “Hound of the Bask 
ervilles. This versatile desionet is one ol thie 
most successful American women in her field. 
For Gwen Wakeling can turn her talents 
from masterfully tailored modern clothes, like 
those she did for “Kentucky. to the creation of 
spectacular period costumes. All of her designs 
have a certain youthful quality, a buoyancy of 
spirit that marks them as American. that makes 


them a definite influence on American clothes. 














Miss Andr a Leeds. Goldwyn player. chooses a first spring costume. Suit 
of black “Suava Lona” cloth, and a simple, striped jersey blouse. Price about 
$23. Blum's, Philadelphia: Tuttle & Clark, Detroit. Pert straw sailor, ribbon and 
veil trimmed. Price about 56. R. H. Macy, New York: Joseph Horne, Pittsburgh 











x eS ee 














A Stars Wardrobe Problem 


Andrea Leeds Gives us her personal solution in detail 


A star has a wardrobe problem 7? Yes. and so has every contract player, bit 
player, even extra in Hollywood. But the lesser lights have the same problem 
that all of us have. They must dress to attract the right amount and sort of atten- 
tion to themselves. But a star’s problem is a little different. Or perhaps it would 
be more accurate to say that it has one added hazard. She must dress with an eve 
to her public. It is a sign of respect for we people who have helped to create her 
popularity. The actress on the stage seldom has as great a problem as the movie ac- 
tress. Far fewer people know her and even those who have seen her are less fam- 
iliar with her face and figure. Footlights and theatres offer little time and smaller 
audiences for analysis than many reels and close-ups. Contrast our knowledge of 
even the greatest name on Broadway with our knowledge of Joan Crawford, Carole 
Lombard, Greta Garbo, Claudette Colbert and all of the other leading stars of the 
screen. Most of us have seen each one of them, not once, but many times. We are 
familiar with their mannerisms. We know their build, we know their hair comb. 
Yes, they can go to great trouble to be incognito, they can leave off their make-up. 
wear dark glasses, unbecoming clothes that conceal their figures, but all of that is 


more trouble than dressing to live up to the public's ideal. 


The movie actress in Hollywood is a working woman in her own home town, 
with just one difference. The whole world comes to that town to see the working 
woman. And so we felt that a screen star would have something valuable to say on 
the subject of a wardrobe problem. We deliberately chose Miss Leeds because she 
does not permit our readers the usual alibi. She has no fabulous salary. Her income 
is as limited in proportion to her status in life as the average working girl’s. Her 
clothes hazards are infinitely greater. 

If a movie star dressed as she wished, without regard for her public, she would 
undoubtedly be dressed in slacks in most of her off-stage moments. There is a rea- 
son for that. California mornings at six o clock are inclined to be quite cold. 


\ girl must get dressed, ride through the town out to her set or location, get her 

make-up on in what, with apologies to the Chamber of Commerce, is a chilly time 

of day. She must wear clothes that will slip off without spoiling her coiffure o1 

make-up. Slacks and a jacket are obviously perfect. They are easy to get in or out of. 
and they keep the legs warm. To anyone who has seen a star's routine, the wonder | 
is not that so many stars wear slacks, but that they ever wear anything else. Miss 
Leeds has departed from the slacks tradition and gives excellent reasons why. They 
are perfect for early morning, or for leaving work, but at least twice a week you 
discover that there is some little errand to do on Hollywood Boulevard or out on The 
Strip. or even in Los Angeles on your way home from work, and there you are | 
| 


in slacks. People see you and say, “oh, there goes another eccentric movie star. 


So for my daytime costume when I am not before the camera I find the suit the solu- 


tion to my problems. VI\ clothes closet must include four suits. Of course thei 
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Short 
dinner 


frocks 


‘) Evening 


) frocks 





stvle, fabric, weight and cut change with the season, but four suits must be there. | 


In the warm weather they will be made of cotton or silk, but one will be man-tailored. 
one will be fitted and flared, one will be a soft or dressmaker suit, and one will 
be tweedy. though its ingredients may be cotton. Two blouses to each suit seems 


like a good ratio to me, and there again I vary the blouses in (Continued on page 7/0) 
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olve Y our ar robe Problem 


Sharkskin suit (at left), a first need according 
to the Leeds formula. Cool and crisply tailored. 
About $15. (B. Altman, New York: Woodward & 
Lothrop, Washington, D. C.) Byron felt hat with 






towering, crushed and swooping brim that dips 
knowingly at front. About $6. (Gimbel Brothers, 


New York: and May Company in Los Angeles) 






‘Two-piece dress (above). Cool and colourful 
{more of the Leeds credo). Striped linen top, plain 
linen skirt. Around $15. (B. Altman-Young Colony 
Shop. New York; Scruggs, Vandervoort, Barney, 
St. Louis: Marshall Field, Chicago) Flax-twist 
pill-box. Under $3. On sale in accessory depart- 
ments of better shops throughout the country 


Striped blouse, the suit’s companion (and each 
suit should have at least two, suggests Miss Leeds). 
Of pure-dye silk; life-saver print, front-buttoned, 
topped-off with a little-boy collar and high, proud 
shoulders. Cost about $3. You can buy it at Mandel 
Bros., Chicago; Oppenheim Collins, Philadelphia 


You can buy these clothes in shops in other cities. 














he dinner dress suggestion for your wardrobe 


possesses the new excitement of the gypsy influ- 
ence. You should increase your list of admirers 
each time you wear this two-tone jersey with its 
casual rafha woven girdle. Priced at about $23. 

\ltman’s Young Colony Shop. New York: 


B 
J. L. Hudson. Detroit: H. Liebes. San Francisco 





Jacket dress that doubles for a soft suit. About 
$15. (Lord & Taylor, New York; Halle Brothers, 
Cleveland; Robinson’s, Los Angeles) Roxford felt 
sailor. About $6. (Knox The Hatter, New York: 
Marshall Field, Chicago; N. Y. Millinery Shops, 
Los Angeles) Dressmaker type pouch bag. About 
$5. (Arnold Constable. New York: Famous & Barr, 
St. Louis; and Mabley & Carew, Cincinnati) 











Gsypsy necklace and bracelet. A mixture of 
coloured rings and metal dises. Important jewelry 


to add to the SUCCESS of your yyVpsy dinner dress. 


Necklace and bracelet under $8. At Bonwit Teller 


in New York and Charles A. Stevens in Chicago 
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i. Femininity in play “Suits appears to he the 
of the “Holly wood” day. Rosemary | 


order 
ane in a brief 
one of Striped cotton with demure Puffed sleeyec 
and wide flarine shorts that look like a skirt. 
It is perfect for sunning on the beach. About > 
at Saks 4th. New York 
Be Jane Bry an Wears a print Colton dress designed 
In the Peasant manner with full shirred skirt and 
full bloused top JOined by a wide button-fastened 
belt. Note the Peter Pan collar. Yoy can buy jt 
for around $9 a Franklin Simon, Ney York: 
Veiman-Marcys. Dallas 
7B. Marjorie Weaver displays that fresh black and 
white Sprigged percale dress and bolero Jacket ( its 
Piqué lining is a fine match for the tucked blouse ). 
This js Priced at around $17 a} Franklin Simon. 


Vey York and Neiman-Marcus. Dallas 


ft. Pretty Arleen \"\ helan wears a lWO-piece striped 
foulard dress with tied-front skirt. You']] want 
at least one Just like It. Under S18 at Bonwit 


Teller. New York and othe; shops 


These clothes are sold jn shops IN other Cities 





-suit priced around $9 
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NM ore Sun Clothes 


f. Jane Bryan wearing a three-piece pin-striped 


cotton play-suit that is a “must have’ in every 
wardrobe. Under $9. At Franklin Simon. New 
York: The White House, San Francisco and 
at Scruggs. Vandervoort, Barney, St. Louis 
2. Lucille Ball looks trimly-tailored in a play 
suit of crease-resistant linen that’s bright with 
California wild flower colours. About S17. You 
can buy it at the California Shop, New York, 
and Woolf Bros.. Kansas City 

2B. The “Believe-It-or-Not™ little brief coat worn 
by Ellen Drew is made of cotton drill with seat- 
tered designs and stories of Ripley's fantasti: 
truisms. About $1 at Gimbel Brothers. New Y ork. 
and other leading stores from coast to coast 
i. Inspired by the 90’s—-an awning striped play- 
suit with bloomer panties and camisole top. 
Generous bodice shirring enhances its quaint 
quality. Worn by Dolores Casey. Under $9. 
James McCreery, New York 

ebe Anne Shirley wears a sail-cloth and gingham 
playsuit. About $10. Julius Garfinckel, Wash- 
ington, D. C.; McCutcheon’s, N. Y.; Jay’s, Boston 


These clothes are sold in shops in other cities 
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Says 
l-rances Langford, 


of Screen 


and Radio 





Listen to Your 
Own Voice 


FOU have probably read, in many a novel, about a 
lovely heroine whose voice was “sweet and low like that 
of Annie Laurie's!” ... and wished that someone might 
say the same of you. The strange part of this wishful think- 
ing is that the same can be said of every one of you. \ ir- 
tually every woman has a potentially lovely voice, but 
unfortunately we do not spend ample time trying to culti- 
vate it or bring out its best qualities. 

In general, women are apt to give too little thought 
to the natural assets which they possess. They have par- 
ticularly lonored one of their finest attributes ... the voice. 
This means of expression has been taken casually (by 
most), as a natural function, the same as walking and eat- 
ing. Not enough conscious thought or effort has been 
directed toward correcting obvious defects. 

The average girl goes along in her own sweet way. 
assuming that only those women who plan a musical caree! 
for themselves need give any attention to speech and voice. 
This is a grave mistake. Whether you want to become a 
singer or not, you should certainly be interested in train- 
ing your voice to be sentle, rich and well-modulated. You 
know how very grating some voices are at times and how 
disagreeable these voices become if heard for any great 
length of time. Its an acknowledged fact that a woman's 
voice plays an important role in her attractiveness to men. 
A pleasant voice is always appreciated by a man. 

Caring for your voice takes less time from your every- 
day routine than going to the hairdresser’s or the movies. 
It is merely a matter of taking a little time and applying 
yourself seriously to the problem. 

Ask yourself another question—“How do I Jook when 
| talk?” One of the first steps I suggest in trying to de- 
velop a better speaking technique is to stand before a 
mirror and watch yourself talk. At the same time, listen 
to the tone, pitch and quality of your own vocal efforts. 
You may be disagreeably surprised, but this is an excellent 
way to learn how you sound and look to others when you 
are talking. Standing before the mirror will help you. 
among other things, to eradicate unnecessary contortions 
of the face and mouth which many women use but do 
not need to help express themselves. 

Women who are sensitive and highly emotional tend 
to become nervous and taut in excited conversations. This 


immediately shows in their voices which become thin and 




















AoW 1 He yt, 
“Ay 


high pitched. This can be overcome by an alert self-control. 
There are many women who slur their words, who “swal- 
low’ their consonants, who drag out their sentences. When 
they talk, people are constantly saying, “I beg your par- 
don, | didn't hear you” or “What did you say?” These 


women should first learn to enunciate clearly. 


One ol the eolden rules to be observed In practis- 
ing voice control is to have perfect rhythmic breathing. 
-xercise your lungs... and at the same time improve your 
voice. The lunes are the keys to all the sounds that you 
make. Try to time your breathing regularly. At the same 
lime, repeat one sentence over and over again. Make a 
point of speaking distinctly and enunciating clearly. At 
first, this routine seems a bit slow and exaggerated, | ad- 
mit, but after a little while it will become quite natural 


Lo you. The effort wont he at all pronounced. 


Proper breath control is not only the basis for good 
speech but for good singing as well. You have heard 
singers who did not time their breathing, who always 
sound as if they had been running. There is a breathless 
quality to their voices, a strenuous panting which cer- 
tainly does not add to their charm and is apt to detract 
from it. Fifteen minutes a day, at the very least. should 
be devoted to a breathing exercise to correct this. And 
you must stand erect! Round shoulders and sunken chests 
are responsible for many girls “swallowing” the last syl- 
lables of words or for a complete sentence being lost. Let 


your tongue say all that you really want it to say. 


All of us cannot speak in a low voice, for some of 
our voices are naturally pitched higher than others. I, 
personally, am a contralto and my voice range is not so 
high, for instance, as that of my friend, Lucille Manners, 
the radio star, who sings soprano. Yet I do know that those 
of you who have thin, light voices can help them come 
down the scale. Try thinking in a low pitch all the time 
you are talking and your voice will actually reach down 


. this has actually been proven. 


To keep your voice in a good condition, avoid strain- 
ing it. Let the girl next to you scream shrilly at the foot- 
ball game or at the boxing match. You have no idea how 
much damage you do your voice with these occasional 
outbursts. And they aren't very attractive! Have you ever 


visited a boiler factory or a mill and seen men working in 





an almost incredible din? You have probably wondered 
how they can make themselves heard above this noise. 
The secret is that they speak in a natural voice, but they 
pitch their voices to the same level as that of the sound of 
the machinery. This is done quite unconsciously and all 
strain to the voice is removed. It can be applied to your 


own voice use under any noisy conditions. 


Developing a pleasant singing voice will inevitabl) 
help your speaking voice. But that calls for a little extra 
work. I advise, first of all, singing or chanting the vow- 
els—a, e, i, o, u. (Your friends or family may object to 
this practising, but they will admire the result.) Then, add 
consonants so that you have ma, mi, me, mo, mu, etc. This 
will give you practice in projecting your voice from the 
front part of the mouth. One of the greatest faults of Amer- 
ican women is that they try to project their speech from 
down in their throats. You must remember that the throat 
is merely a passageway for the voice and that the voice 


acts as a propeller to your speech. 


Improving your voice automatically enhances your 
personal charm and beauty. Those of us who have made 
a career of music can never, for one day, neglect our voices. 
We bear in mind the factors that make for beautiful sing- 
ing and apply them to our speech. Remember, too, that 
a beautiful voice is effective only when the words that are 
being sung or spoken can be distinctly heard and under- 
stood. Good diction has a definite and important place 
in your everyday life. Just as beautiful and pleasant 
sounds must be cultivated in singing and just so one must 


work to achieve them when talking. 


Very few people will tolerate a whining voice or one 
that drones monotonously. Speech should be musical to 
the ears. But—a word of caution here .. . dont overdo 
it. I don’t mean that we should sing what we have to say. 
Just try to inject as much personality as you can in 
your conversation. Keep your flow of language alive and 


colourful . . . give emphasis where it’s needed. 


Sometime during the twenty-four hours of the day. 
you should find time to practise your diction and vocal 
exercising. But. don't sing in the bathtub. It's lots of fun. 
but one cannot judge the quality of the voice within those 
four walls, for the acoustics are false and will lead us to 


believe that were great singers. Now, start practising! 
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Best-Dressed Picture of the N lonth 


“N lidnight”, a Paramount pot-pourri of romantic comedy with the Cinderella moti 
very much in evidence, is our nomination for the best-dressed picture of the month, Paris and an 
imposing country chateau divide honours as to smart locale. The cast, besides Claudette Colbert. 
Don Ameche and Francis Lederer, includes Mary Astor, John Barrymore and Reginald Gardiner. 
Recommended for its costuming, this can also be called one of the season's best light comedies. 

Edith Head designed the clothes, examples of which appear on these two pages. At 
the right, Claudette Colbert is wearing a gauzy black evening frock with a wide dancing skirt, a sur- 
prisingly high neck-line, just as surprising sleeves. The demure quality of the neck-line and 
sleeves is balanced by the sophistication of the heavier black tracing of bodice décolletage. Next 
in fashion importance is the black and white checked daytime frock shown on this page. Starched 
white collar and cuffs (link-buttoned) give it a spring-like air. The skirt is gored and circular 
and quite swingy in the front. Last of the pictures shows a trim black tailleur, marked by Edith 
Head’s knowing and dramatic use of white contrast. A fashion tip, not included in the costum- 


(ry 
Inge, 


cut you are hearing so much about. During the evening scenes, Miss Colbert wears a perky black 


is the Colbert coiffure with its crisp short curls. This is an attractive variation of the cherub 


bow in those curls. Notable. if not shown. are the clothes worn by other members ot the cast. 


Mary Astor, particularly, wears some country ensembles of great distinction. 


‘olbert in an evening frock from “Midnight” 
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lollywood R ule 


“Look Pretty P| ase 


I. Start your pretty mixture with a er isp cravat, striped In assort- 
ed mint colours. Lined with the same fabric. (Altman’s. New 
York: Filenes. Boston.) Anchor it with a brieht clip. ( Viandel 


Bros., Chicago: The Emporium, San Francisco.) About $2 eacl 


2. Tucked and lace-edged organdie blouse, and just the per- 
fect froth for your spring suit. About $4. Franklin Simon, \. Y. 


De “Gantelope eloves in leading spring colours. Washable 
leather. As soft as antelope. About $1. (Wanamaker s, Philadel- 
phia: I. Magnin, Los Angeles.) Sheer print handkerchiefs. About 
50c each. (Lord & Taylor, New York: I. Magnin, Los Angeles) 


4. Bold and bias striped colton jersey overblouse. About Sl. 


Sold at leading shops throughout the entire country 


5. The style-conscious Paris Fashion Shoe of leather and 


whirlwind mesh. Under $5. Vanity Slipper Shop, Los Angeles 


6. By all means, have a sun-bright or pastel fish-net square 
scarf to enliven your dress or suit. About $1. Add a bunch 
of golden buttercups to double the attraction. About $1. Both 
of these can be bought at Franklin Simon in New York 


7. The beauty of fresh-cut flowers has been reproduced in this 


mixed corsage. Under $1. Lord & Taylor, New York: Jay's, Boston 


S. \ colour blend of two colours In) al twisted and fringed neck- 


lace. About $2. Mandel Bros., Chicago: Emporium, San Francisco 


9, For the romantic. a Wimbledon “Sweetheart” felt hat. About 


$5. Emily Shop, New York, and Livingston Bros., San Francisco 


10. The new “Sculptured” (quilted) pouch bag with top-handle, 
part leather, part metal chain. About $3. And classic type cot- 
ton crochet gloves, matched for colour. About $1. Joseph Horne. 
Pittsburgh; Famous & Barr, St. Louis; May Co., Los Angeles 


11. Cool-looking leaves-and-flowers necklace and bracelet, to 


team with any costume. About $1 each. Mandel Bros., Chicago 


12. Amusing necklace made of spools of coloured yarns, strung 
ona chain of coloured yarns. About $2. (All Peck & Peck Shops. ) 
Felt poppy flowers planted on a woven jute belt. Pretty addition 


to a sports frock. Under $3. (James McCutcheon. New York) 


MANY OF THESE ACCESSORIES ARE ALSO SOLD IN SHOPS IN OTHER CITIES 
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Mlore than a — 


says Florence Enright, dramatic coach 





A BEAUTIFUL face is no longer enough to open the great gates to 
Hollywood success. Neither is it a guarantee of success in a less colourful 
walk of life. “What.” we asked Florence Enright, “are some of the other 
ingredients that go into the building of a successful movie star . .. besides 
acting. We thought that a knowledge of some of these things might help 
all of us to a better development of our own talents. 

For Florence Enright, graduate of Hunter College, and of the Thea- 
tre Guild, watches after the largest brood of potential stars in the industry. 
She is dramatic coach at 20th Century-Fox, and it is her business to take 
the youngsters brought in by talent scouts, and to mould them into potential 
starring material. They must be healthy, strong, amenable to instructions 
to begin with. They must be good to look at and have fairly pleasing voices. 


They must have an infinite capacity for hard work! 


We wanted to know where they go from there. Well... they go to 
the classes Miss Enright conducts on the 20th Century-Fox lots. What do 
they learn? They learn poise, which. Miss Enright says, is acquired by 


knowing that everything you do is right... from the way you stand and sil 


1s needed, 


to the stars 





and walk, to the way your face moves when you talk. to the way vou talk. 


What is done to give them this assurance? Just listen! 


The correct standing posture, according to Miss Enright, is one in 


which the feet are held three inches apart, the toes slightly out. the weight 
on the balls of the feet. the arms slightly back of the hips. This position auto- 
matically keeps the shoulders back, the head up, the chin in. 


To sit correctly, you bend the knees, but you do not duck your head. 


This enables you to drop gently into a seat without bouncing. If you cross 


your legs, have the toe pointed out instead of in, for balanced posture. 


Dont try to hold your shoulders back when you walk. Most people 
try to do this and to keep their hands in front of their hips. Its wrong. The 
hands should go in back of the hips with the palms in towards the body. 
The head if held high will automatically lift the shoulders into the right 
position. If one shoulder is lower than the other, try carrying a purse under 
the lower shoulder. For example, if the left shoulder is down, carry the 
purse high under the left arm. If the bag has a strap carry it in the right 
hand. and in a few weeks this posture mannerism will be gone. 

Before walking, slap the arms down to the sides to get in the cor- 
rect. shoulder position. Don't walk with one foot directly in front of the 
other. Feet, when walking, should be kept about five inches apart. 

The eyes should be kept up. Eyes on the ground or on stairs when 
walking down will cause your head to droop. breaking an erect carriage. 

Steps should be neither too large nor too small. Some people take 
much too long a step for the length of their bodies. This also throws the 
carriage out. Correct this with a few strolls before a full-length mirror. 
Do you swing one arm and not the other? That’s wrong, too. Both arms 
should swing slightly when walking. 

Put the weight on the front of the feet. If weight is put on the 


back of the feet it makes you look as though you (Continued on page 66) 
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MISS ENRIGHT AND PUPIL LILLIAN PORTER 








earn from this 


story of the Enright school for stars 
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ashion 


| Jos al d 





| Jo throwa hilmy lace mantilla over your 


curls and add to your charm these soft 


spring evenings. Its a flattering fashion 
and gives you a fragile, cherished look. 
Bette Davis wears one over a comb in her 
newest picture “Juarez”. Grandmother might 


have some lovely lace among her treasures. 


lon ts 
from Hollywood : 





° 
Lon C. it vou are the fragile type, 
make the mistzke of wearing too many ruf- 
fles. The effect is apt to be smothering. 
Heather Angel of Paramount has well-de- 
fined features and wears frills to advantage. 
But not many of us can follow her example. 













Jo have a tiny lace fan and look like an 
old-fashioned coquette. Margaret Lockwood, 
appearing in “Susannah of the Mounties” 
handles one so charmingly that you'll want 
to copy the idea. There is something 
rather bewitching about a pair of eyes 


smiling at you over the edge of a fan. 

















e 
lon C vo out tomorrow and buy a 
cown like this if you are in the ingénue 
bracket. Dorothy Lamour of Paramount is 


the sophisticated type and for that reasen 


can wear rather extreme clothes ... for ex- 


ample, this frock of black sequins. This 


sort of thing is not quite right for you. 














Lo let flowers brighten your frock as 


well as your life. Jean Parker, soon to be 





seen in Hal Roach’s “Zenobia” wears tiny 
clusters ol roses sprinkled over the skirt ol 
her frock. Though she wears it in a costume 


picture, vou ll want to copy this fashion. 


A Guide 


<4 
Do steal some young charm from Ida | Or th eC 


Lupino of Columbia. This pretty actress 


wears her very soft hair in a new and flat- -ré~ 
. . os . 
tering style. If vou’re an ineénue type > | 
- : : - y h y h 
and want a new coiflure. try this. [It’s smart iB) Ccnuc ‘ pc 


to look young and appealing this season. 
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JANET GAYNOR IN AN 





desiéns for the elusive (saynor 





ADRIAN CREATION OF BLACK VBLVET 


personality 




















FOU are completely familiar with Adrian’s designing talent. You 
have been seeing his things for a long time. He is the designer for 
Metro-Goldwyn-Mayer and he makes magnificent clothes for the stars. 
lor Garbo he has designed costumes that furthered and em- 
braced that star's aloof serenity. He gave her clothes that amazingly re- 
flected the varying moods of her pictures. Remember the black gauze cos- 
tume, the despair of that scene in “Camille”? To Joan Crawford, Adrian 
has given bright, brave, almost brittle things, modern as Crawford 
herself, the kind of clothes that made fashion history while building the 
Crawford reputation for great chic. The versatility of his talent is re- 
flected in the most recent things he has done for Norma Shearer. Com- 
pare the exquisite opulence of the “Marie Antoinette” costumes with the 
sophisticated fashions of “Idiot’s Delight”. For Adrian is a great movie 
designer, famous for his successful movie fashions, responsible to a tre- 
mendous degree for the great success of the Hollywood influence. 

But perhaps you wonder just what such a designer, with his feel- 
ing for flashing, brilliant movie clothes. would do in the way of a per- 
sonal wardrobe. Could he control his talent, temper it enough for per- 
sonal, less public, less demanding use? 

These two pages are Adrian’s answer. Here, you see two costumes 
\drian has designed for his irl, for her very own wardrobe. These are 
the clothes Adrian designed for Miss Janet Gaynor, to be seen this 
time. not by the movie multitudes, but by her own circle of friends. 

Gaynor is small and delicately boned, and her heart-shaped 
face has a wistful charm, but she is definitely not the ingénue 
type in personality. And so for her, Adrian has designed clothes 
of dignity and distinction, rather than the fluffy sentimentality 
usually given to small women. He has given Gaynor two frocks 
that have certain sophistication and poise. But it is the sophisti- 
cation of a woman who retains every bit of her feminine sweet- 
ness, a sophistication which is the result of a true maturity, 
rather than a veneer of worldliness. 

And these two frocks are lessons in clothes’ selection for 
any small woman, especially for those grown tired of the little- 
eirl look, for those who want grown-up and sophisticated clothes, 
but who shy away from too-weighty, too-opulent things. 

Look at the facing page. There you see two of Adrian’s 
original croquis, matched by photographs of Gaynor in the fin- 
ished frocks. The first, the black one, is two-piece with a slim- 
waisted, wide-at-the-hem skirt, and a sleekly fitted jacket, both in 
black velvet. Notice how brilliantly Adrian has added maturity 
and importance to the youthful silhouette. The upstanding collar 
hooks smoothly over a tiny tab of metal embroidery. The same 
gold embroidery, in brilliant contrast to the black velvet, is 
stitched flat to the rolling front of the jacket. The ensemble is com- 
pleted by a black organdie petticoat with myriad hem-ruffles to keep the 
skirt standing well out, to rustle when Miss Gaynor walks. 

Below this picture, you see a creamy-white ensemble, particular] 
flattering to Janet’s colouring. The dress, one-piece and wide skirted, is 
of heavy faille silk, and has the simplest of neck-lines. Sleeves have 
widened shoulders as the result of carefully placed pleats. A sleeveless 
waistcoat of the same off-white in a wool broadcloth is an original addi- 
tion. Seams and edges of this waistcoat are finished with embroidery in 
orange-red (flattering to the bright Gaynor hair) and a bright green. 
Chest importance is achieved by gay little tassels of this same orange-red 
and green, and red and green fringe finishes the rib pockets. 

Give these very personal fashions your careful attention. And as a 
last brief note on the right fashions for a small woman, look long and 


well at the short, swirling and very new haircut Janet Gaynor wears. 





Adrian 

Jesions for 

a Personal 
/ardrobe 


And, for Janet, with 


a personal interest 





JANET GAYNOR AND ADRIAN 
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ase History 


i Bette lavis 


Certainly no one Ww il | ever doubt the ealibre of Bette Davis 
talent. Nor did anyone doubt it when she entered Hollywood. 
But she was not considered one ot the = ( reen s oreal beauties. 


And she 1s certainly one today. 


Talent in itself has proven inadequate for the demands of 


the screen. A screen actress must necessarily develop along beauty 
lines according to these ever-increasing demands. Today singers. 
musicians even comediennes, must have that essential quality ol 
elamour to complement their particular talents. 

The Academy Awards which are Miss Davis’ treasured 
possessions are no empty symbols. They are rightful recognitions 
of an ability which comparatively few stars possess. And with this 
ascension to fame Bette Davis’ reputation for beauty also orows. 
On these two pages we try to show you some of the steps mn 


that progression from a great actress to a great beauty. 






~ 
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op——Here we have a radical stab at 


slorification. Much, much blonde hair. 
Much too blonde. and too much hair. 


The eye and lip make-up seems harsh, 


and rather unnatural with the great 


contrast in very blonde hair colouring. 


@G— Ah! Now we're getting some place. 
The hair is now its normal colour, 
silken and shining. Notice how much 
more> animated the face is with the 
contrast of hair and skin colouring. 


The effect is much more interesting. 








§—-Miss Davis as she first met Holly- 
wood. The naturally prominent eyes 
seem larger because the curved brows 
are placed above the natural line. The 
eyes would be in better proportion to 
the face if the high forehead was shown. 





4—We would call this a portrait of 
a very pretty woman, with soft natural- 
ly curly-looking hair, make-up so clev- 
erly applied that you are not conscious 
of it at all. The eyes are brilliant and 


eager, but not too large for the face. 




















y 4 Look at the face and not the cos- 
tume (from one of her early pictures). 
Hair is still kept in this unnatural-look- 
Ing blonde shade definitely robbing the 
face of character. The eyebrows have 


been modified by being placed lower. 


time. 


this 


BA 


Notice how cleverly the straighter eye- 


very pretty girl 
brows counteract the roundness of the 
eyes. The soft long bob is infinitely be- 
coming and it helps to make the face 


seem longer and a good deal narrower. 





3— More of the blonde phase, with the 
hair too fluffy for a roundish face. 
Lips have been accented which logically 
take attention from the too-prominent 
eyes. Evebrows are still a little too 


curved for the shape of Davis’ eyes. 





9 Mi. 


M—Here we have a sleeker coiffure, 
and a toning down of hair colouring 
which is certainly more becoming to 
the very fair skin of Miss Davis. Very 


little make-up is needed or used except 


to accent the eyes and the pretty mouth. 
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ASSETS 


Gs00d taste in the matter of clothes 
is first on Jeffrey Lynn’s list of assets 
ina woman. A warm personality, back- 
ed by sincerity, is also an important 
feminine quality, says this newest ad- 
dition to Warners’ youth section. He 
likes women who are sports enthusiasts. 


He thinks domesticity a nice quality 


Adaptability comes first on the list 
of John Payne. He considers it a great 
asset in a woman. Along with this, he 
judges placidity and careful grooming 
as important qualities in a woman. He 
asks that a woman have a sense of hu- 
mour to be attractive to him, and he is 


in favor of a woman with an open mind 


Sincerity. says Don Ameche, is the 
most valuable asset a woman can have 
if she wants men to like her. He is also 


heartily in favor of a sense of humour. 


JEFFREY LYNN OF WARNER BROS. 


He thinks a woman should have a gra- guppy 


cious quality about her, that she should 
be poised and feminine. He considers 


self-reliance an asset to every woman 


A sense of humour is first on Tyrone 
Power's list. Women, says the popular 
Power, should always have a purpose 
in life if they wish to be attractive to 
men. Good taste in clothes comes third 
in importance on the Power list, and is 
followed by mental alertness. Last but 


not least. Power lists phvsiecal beauty 
pry ; 


S 
DON AMECHE OF 20TH CENTURY-FOX 


TYRONE POWER, 20TH CENTURY-FOX 








LIABILITIES 










Geossiping ... well Jeffrey Lynn just 


shudders at women who indulge in it. 






And who says men don’t like women 











with brains? Mr. Lynn has no use for 
girls who read cheap literature or for 
the baby-talking type. Masculine attire 
on a woman is a liability, according 


to Mr. Lynn, as is too much make-up 


Jerrres Lynn. John Pavne. Don Am.- 





eche and Tyrone Power were kind en- 





nen ay YH ie Joawne « .¢ , 
Afluttering womanis John Payne's ough to name some qualities which they 






pet peeve among females. He does not consider assets or liabilities in a woman. 






think much of the mercenary type, and Each list is as important as it is reveal- 






ing, but the editors of Glamour (all fe- 





as a matter of fact. he scorns women 





males) suggest that each be taken with 





of any too-definite type, preferring in- 






at least one tiny grain of salt. 






dividuality. An original addition to —_ | | 
, For men, you may have noticed. 






—_— IF. Bae P Re. oReat nw Sa . Ore ; 
John Payne’s list of liabilities is the wo are frequently wont to talk one way and 






man who indulges in self-dramatization aet another. This only adds to the de- 






lightful inconsistency that keeps them 






boys at heart. And while we do not ques- 





tion the veracity of the movie males pic- 





Artificiality comes in for a_ blast | : 3 
. tured here, we cdo fee] that even these 






from Don Ameche. Very bad thing in a super-men should not be taken too liter- 






woman, he thinks. Other feminine li- ally on the subject of women. 






Take this business of a sense of 





abilities, according to this gentleman, 






humour. for instance. It appears on three 





are cattiness and selfishness. And along 






out of the four lists. and its one of the 





the lines of our own preaching he says 





first qualities that men sav thev like in 







slovenliness is a dreadful liability. He a woman. But, never let this appeal be- 









is violently against women who meddle tray you too much... betray you into 






laughing at a man. For, by a sense of 








humour, most men mean a girl who laughs 

















sein od . —— ' heartily when they are three hours late to 
Giggles arouse Mr. Power's ire against a ne birthd P 
a date, or forget her birthday. Rare in- 


women. He wishes thev wouldn’t con- | ' 
b deed is the gentleman who enjoys being 


tinually powder their noses. Like Jef- laughed at when he is at his funniest, 


a) 
© 










frey Lynn, he considers gossiping a which is when he doesn’t know it. 











liability (to whom, Mr. Power, to Good taste in clothes is another 







‘ _— , o. Be catchy one. “[ hate ruffles”, most men 
whom?). He joins Ameche in his dis- 3 
; ; . say, but arent even ashamed enough to 
like of slovenliness and posing or, as | _ . 

blush when caught trailing a be-ribboned 


Ameche so neatly puts it, artificiality and ruffled belle. Artificiality and posing 





also come in for their share of male 






hatred. Every woman 1s entitled to a 





knowing smirk at this particular crack. 






Women only pose for men, and only as 






long as they are successful. Which. heav- 






en knows, is an awfully long time. 






But we mustn't forget our manners. 






Thank the gentlemen prettily, and use 






these lists—but always with a grain of salt! 















































A BEAUTY LABORATORY ON YOUR BUDGET 
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NEW MAKE-UP STUDIO AT METRO-GOLDWYN-MAYER 


Sets. ‘ours and | lollywood's 


At first glance the photographs on these two pages seem to have little in common. 
but that is far from true. They do look different, and certainly there’s a world of 
difference in their respective costs. Their functional arrangements are exactly the same. 
One was designed for Metro-Goldwyn-Mayer, the other for you. One you perhaps can’t 
afford, the other you very definitely can. 

In our April issue we introduced you to. Jack Dawn, head of Metro’s make-up 
studio. We showed you illustrations of this artist's remarkable “face sculpture”. Work- 
ing with the same face, Dawn gave us three examples of the wonders of make-up, appar- 
ently changing even the bone structure with each transformation. For this highly tech- 
nical work, perfect working conditions are essential. Colours and contours must be carefully 
studied, for technicolour as well as regular photography exaggerates each flaw. 

Now look at the photograph above. It is the make-up room Jack Dawn designed for 
Metro. Virtual miracles of make-up are accomplished in this room. Notice that the make- 


up table is near the window so that the natural daylight is (Continued on page 68) 
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The food you eat can 


| change you—your lace. 
teathge and personality 


by Madame Helena Rubinstein 














(Glamour (C'asts 


<a 

Lae elamourous shadow of Hollywood's stars 
falls critically on overweight women. Certainly that is 
exood, for American women are realizing that the beauty 
and youthfulness of the lovely creatures of Hollywood 
are based on health and slenderness. And certainly the 
(merican beaches with their very revealing suits are 
doing much, too, to remind women that excess pound- 
age is far from a lovely thing. 

Viore and more women heo rol SOmne slenderiz- 
ing formula which will stream-line their bodies. Yet 
they do not want one that will starve them into lassitude 
or line their faces with the irritated look that comes 
from hunger. The answer is “Food for Beauty”. 

There is not room here to tell you the history 
of this amazing diet of raw fruits and vegetables which 
I. myself, followed in Switzerland, and for the past 
two vears have been teaching in my Fifth Avenue Salon 
in New York. Thousands of the most glamourous women 
of the screen, stage, and society have adopted it as part 
of their regular health and beauty routine. Basically it 
is this—eat half of your daily food in the form of raw 
fresh fruits and vegetables. After that, eat what you 
want, provided what you want does not include gravies 
and whipped cream, candies and pastries, except now 


and then, and in small quantities. 


Slenderness without health is destructive to the 


effect of vital youthfulness. When you diet, your body 
must be supplied with the vitamins and minerals it needs 
to function normally. Raw fruits and vegetables, there- 
fore. are ideal for the beauty diet. You avoid excess 
calories, yet you eat, literally, an abundance of ener- 
sizing vitamins and feed your tissues with the minerals 


that are so necessar\ for a flawless and voung-looking 
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skin. Furthermore this diet of raw fruits and vegetables 
is the arch enemy of constipation. 

“Food for Beauty”, as published, is no experi- 
ment. IT have seen what it can do, not only to myself. 
but to countless beauty-hungry women who have come 
to my salon and combined this slenderizing diet with 
skin treatments and scientifically planned exercise. As 
a result of my observations, I wrote “Food for Beauty 
for those women who wanted to follow this slenderizing 
diet in their own homes. The menus are easy to prepare. 

If you are very much overweight, for safe re- 
ducing (and by safe | mean that you can lose pounds 
without losing your health and the clear-eyed freshness 
that bespeaks a youthful and healthy woman), I suggest 
that you follow this S00 calorie diet taken from the 
many appetizing arrangements in “Food for Beauty’: 

Breakfast—1 serving of fresh strawberries with- 
out sugar or cream, | slice of melba toast, calorie-free 
butter, coffee or tea without cream or sugar. 

Luncheon—Y our luncheon each day must con- 
sist of a large bowl of mixed greens plus grated raw 
vegetables or fresh fruit, served with a reducing dress- 
ing. Before this vibrant salad bowl, take a 5-ounce 
slass of fresh fruit or vegetable juice, and after the 
salad, a hot cup of clear saltless “bouillon” made from 
ereen vegetables. One slice of melba or dry toast 
oes with your luncheon and one pat of calorie-free 
butter. (An emulsion which looks and tastes like butter. ) 

Dinner—Grapefruit and watercress salad with 
reducing dressing, essence of fresh tomatoes, 1. broiled 
chicken, fresh asparagus, | slice of melba toast, calorie- 
free butter, a raw apple, and black coffee. 


The working woman needs a relatively larger 


BUSINESS WOMAN 





AUTY-CONSCIOUS 





FOR THE BE 


supply of food than the less active woman. Yet she 
must not lose sight of the stream-lined shadow that 
Hollywood has cast over the ideal American figure. Fo: 
the business girl, therefore, | suggest a 2500 calorie 
diet of raw fruits and vegetables, taken from “Food fo. 
Beauty’. This is called the “Maintenance diet.” 

Break fast—1 large serving of strawberries with 
cream and raw cane sugar, | slice of boiled ham, | 
poached ego, two slices of whole wheat toast, butter. 
tea, coffee, or lemon juice and hot water. (At 10 A.M. 
5 ounces of fresh tomato juice and fresh celery juice. | 

Luncheon—Fruit or vegetable juice, 3 to 6 raw 
vegetables and fruits, French dressing, nuts, cottage 
cheese, zwieback, rusk, or whole wheat bread, butter. 
spring greens bouillon, and fruit for dessert. 

Dinner—Mixed spring gieens salad (cresses, 
lettuce, cucumber, tomato, dandelion greens). mush- 
room bouillon, 's broiled chicken, 6 stalks of fresh 
asparagus, drawn butter, whole wheat bread, carrots 
in cream, sliced orange with fresh grated cocoanut, 
demi-tasse. (At bedtime a glass of orange juice.) 

Although underweight is a complaint heard of 
far less than overweight, it also must be recognized 
as a threat to the vital and active slenderness which 
is the American womans ideal of beauty. Slender- 
ness is not thinness or emaciation with consequent 
bad body tone. That is why a build-up diet of raw 
fruits and vegetables is so important to rundown 
women. The food is supercharged with health-bringing 
vitamins and minerals. Therefore, it will not nor- 
malize your weight, but will banish torpor and de- 
jection, and recharge your body with the spirit and 


vitality of stream-lined youth- (Continued on page 66) 
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clothes you can make 
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Loretta Young, soon to be seen 
in the 20th Century-Fox picture, “ Alex- 
ander Graham Bell”, has created a 
type all her own, difficult to analyze. 
But if you are wide-eyed, with defl- 
nite bone-structure-interest in yout 
face, and a lithe, willow-wisp figure, 


consider yourself akin to her particu- 


lar brand of beauty. And go to her 
pictures to study the details of her 
wardrobes ... to see how she has be- 
come a great fashion success. 

For she adroitly manages to cling 
to simple clothes without too much 
fan accent on her slenderness. Watch 
how she uses the magic of beautifully 
twisted drapery. Then look for similar 
things for yourself, like loose, casual 
lop-coal lv il on page 59: or a soft 
little ensemble that scorns severity 
like 1780. For evening glamour, make 
vourself an enchanting, wide-skirted 
evening frock like 1782 to compli- 
ment your fragile build. If you are 
he) type. look to the opposite page 


for a wardrobe designed for you. 


Joan Crawford, top-notch Metro 
star, admittedly is a fine actress. She 
can also dance like a ballerina, and 
she can put a torch singer to shame. 
But best-known of her wealth of 
talents is her flair for clothes. 

Perhaps no other movie star in 
Hollywood can look as alluring in a 
starched shirt-and-shorts, as clean-cut 
in a tailored suit, as dramatic in a 
flowing, simple evening frock. For 
drama it is... in every single thing 
she wears. And this phenomenally suc- 
cessful girl can rightly insist upon 
it! With a face that launched a nation- 
wide trend for similar make-up, a fig- 
ure that has set many girls to diet- 
ing, she was born to wear clothes. 

If you have this clean-swept, 
dramatic air about you, turn to page 
60 for your type of clothes. You'll 
make a brief little play-suit like 
1599: or an appealingly soft, ribbon- 
trimmed frock like 1781. For brisk 
traveling and everyday occasions, plan 
for a youthful bolero-suit like 1789. 





Priscilla Lane of Warner Broth- 
ers, who scampered SO quickly up the 
ladder of movie fame, wears clothes 
that the Average American Girl adores. 
Decidedly a gamin, but provocatively 
feminine. she dresses in clothes that 
bee for bright colours, novel acces- 
sories, a picture hat, a perky ribbon in 
her hair. If you are clear-eyed, with 
curly brown hair and a winning smile 
that flashes easily, follow this  par- 
ticular star for wise clothes guidance. 

Watch her pictures and notice 
that she dresses, first of all. in clothe: 
that are pretty. If you are happily 
endowed with her type of attractive 
buoyancy, turn to page 6] and see th ; 
clothes you should make for yourself. 
There is a “Gibson Girl” bathine- 
suit: 1775 (and it can really swim!): 
and an easy-to-wear, buttoned-in-front 
princesse frock, 1796, bedecked with 
ribbon just for fun. And make the 
scanty play-suit, 1738, and the snugly 
fitted basque frock. 1779, with the rip- 


pling gathered skirt, and trim bodice. 






























1 780—Jacket-frock, 


with chic tucks in skirt. 


Designed for sizes 
I2 to 20; 30 to 38 


1777—Two-piece_ shirt-waist frock: 
skirt is tucked and circular: 


wide girdle may contrast in color. 
Designed for sizes 12 to 20; 30 to 38 





—=——S 
——— 


— 


—— 
TT “. 

= ote, 
Oey 


Have you 


ne 
- ane... 
; _ bie 


A willowy figure - 
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A pretty face - 
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A youthful charm? 


So has 
Loretta Young | 





177 1—Casual coat, 
for summer days and nights. 
Designed for sizes 12 to 20; 30 to 42 














1782—Glamour in its tiny waist,™~ 
its sweeping petticoat-ruffle hem. 


Designed for sizes 12 to 20; 30 to 38 


Other views and information on pages 87 and 88 
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1599—Play ensemble. 
Halter bra, shorts, and skirt. 
Skirt is freely gathered; 
the mid-riff is bare. 

Designed for sizes 


I2 to 20: 30 to 38 


1789—Nipped at the waist, 
for figure flattery. 

A youthful bolero-suit. 

For wool or silk. Designed for 


sizes 12 to 20: 30 to 38 

































1781—Little girl charm. 1599—“‘Return engagement”. 


A long or short frock. Same design on the left, 





in briefer version. Designed for sizes 


Il2 to 20: 30 to 38 


Designed for sizes 


I2 to 20; 30 to 38 


Have you 


A clean-swept look - 


A lithe figure - 


A dramatic personality? 


So has 


MKel- eM epa-h pmerae 





\ 1789 
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Back views, other information on pages 87 and 88 


























1775—For surf and sand, 

a figure-moulding bathing suit; 

a hooded beach-coat, long or short. 
Designed for sizes 12 to 20; 30 to 38 





Have you 





Sparkling eyes - 








A briiliant smile - 
A pert young quality? 


So has 
Priscilla Lane 























brief and to the point; 
blouse, bloomers, bra-top; 
for chic sunning. 
Designed for sizes 

8 to 20: 32 to 38 
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1779—Soft little basque frock, 1796—The princesse frock, 
trim to the waist-line, full-skirted below. gay with ribbon bows and buttons; 
Front buttons below little-girl collar. for cotton or silk crépe. 


Designed for sizes 12 to 20; 30 to 38 Designed for sizes 12 to 20; 30 to 38 
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Try one On Your Own! hair 


| fute probably dress your hair according to the needs of your 
everyday life, of your own role in that life. School or office or 
home or even husband may place upon your head a certain conven- 
tional coiffure when you long for a daring one. Perhaps your fea- 
tures, the very texture of your hair makes you wary of change. 
Well, look at the stars and learn from them. In Hollywood, the 
coiffure also depends on the role, A star’s hair must be ready to take 
any kind of coiffure at a moment's notice. It may be sleekly rolled 
for one picture, piled high for the next, and corkscrew-curled for the 
third, a costume affair. And so, while you turn to the stars for coiffure 
inspiration, remember that like you, they do not indulge in many 
irrevocable haircuts that limit them to one coiffure for many months. 
You can borrow a hair-do from them and know you can change it 
at will. All you need is a little time, a good mirror and patience. 





Dignitied is the coiffure of Carole Lombard, Selznick In- 


ternational star. Her versatile beauty appears to equal advantage 
when her soft hair flies madly about her face or is scooped up in the 
style shown above. If yours is the kind of face that can stand more 
than an average share of the light of day (or night), if your features 
are finely modelled, your forehead smooth . .. you, too, might find 
this dignified hair-dress very becoming. 

First, the hair is brushed smoothly down. This gives it a gleam- 
ing, lustrous look. Then, the ends are rolled back toward the centre. 
Extra long curlers will perform this little operation for you at home. 
The curls, are not, as you see, stiff little sausage curls. They are long, 
loose and very soft. For this lovely hair-do your hair should be 
almost to your shoulders and when finished achieve the appear- 


ance of an up-swept hair-do, without limiting vou to such a coiffure. 








e 
Appealing is Jean Parker’s 
coiffure. Jean is the possessor of one of 
the prettiest faces in Hollywood. She 


is a shining example of the girl who can 
wear her hair in a long bob. Her face. 
her personality . everything about 
her is completely suited to this hair-do 
which adds to her own fragile loveliness. 

Not all of us, you know, can wear 
this type of long bob. A soft mass of hair 
is flattering ... but unless it is just right 
for the face, it can and does look untidy. 

Before snapping this up as your 
next hair-comb, give yourself a complete 
and very honest analysis. Are you the neat 
type? Is your skin clear and young-look- 
ing? Do the needs of your day present a 
problem in keeping your hair well-brushed 
and shining? Does a long, casual bob 
have a tendency to make you look too 
short, or too immature ? 

If you have a fairly high average 
in this analysis, take a good, long look at 
Jean Parker’s hair and start work on your 
own. This charming youngster, soon to be 
seen in Hal Roach’s costume comedy 
“Zenobia’, wears her hair almost to her 
shoulders and combs it back from her 
high, fine forehead. Small combs or bobby 
pins may be used at the temples to keep 
the hair down, but the rest is left loose, 


with a slight wave ending in soft curls. 
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Outdoor coiffures ... hair-dos that stand up in the wind 


are hard to find. Best example is that worn by Annabella. pretty 20th 
Century-Fox player. She is one of those fair French women who he- 
lieves a clean-swept, glowing healthiness is a valuable beauty asset. 
Her bright hair reflects this quality, so we choose her coiffure as 
the perfect outdoor type. It is carefree, without being careless. 
unpretentious, without being boyish. 

Part the hair in the middle (changing your part occasionally 
is good for your hair), wave it slightly back from the forehead 


and keep its leneoth midway between the ear and the shoulder. 





™ 
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| ormal coiffure is the choice for Laraine Johnson. who ts 


appearing in M-G-M’s “Sergeant Madden”. This is perfectly adapted 


to afternoon and evening wear. Sydney Guilaroff, well-known hair 
stylist, designed this especially for her. He studied her small, heart- 
shaped face and decided that she would look smothered if hair fell 
about her cheeks and over her ears. 

At first 


to copy. But, it isn't. Comb the front hair forward, separate it into 


olance, this hair-do looks complicated and difheult 
small clusters, roll each flat and pin. Then brush the side and back 
hair up, roll and pin, The important step in this coiffure lies in 


the final combing. Take time for this when the hair is really dry. 
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Romantic is this coiffure for 
Barbara Stanwyck, lovely Paramount 
star. It shows a rare combination of 
youth and sophistication and is a hair- 
dress that many of us can wear, for it is 
soft and flattering. Being the cheerful, in- 
formal person that she is, Stanwvek dis 
likes intricate, formal hair-dos. She pr 
fers the kind through which she can run 
her fingers if she feels like it. 

So, if you have been wearing a rather 
tailored coiffure and are panting for a 
change, try this. First of all, however, 
veur hair must be quite long, almost 
shoulder-length. Part the hair in the cen 
tre, then bring it up and bacx from yout 
temples. The bangs should be dampened 
slightly, rolled flat and anchored with a 
hobby pin. Turn the ends of the hair to 
ward the cheek and when dry, brush it 


into a curling fluff to frame your face. 






























































(5 amour Aisle 


We hazard a guess that by now you have dis- 
entangled yourself from that epidemic of winter apathy. 
that you are determined to be a new woman for this 
young spring ... and certainly one that is “as pretty as a 
picture.’ We agree with you heartily ... so heartily, in 
fact, that we believe you should achieve that picture as 
quickly as possible. And we have been busy getting the 
picture down to “limited income” cases. We have collect- 
ed accessories (for a wee purse) that add up to good 
taste and the fine femininity you ll need this spring. 

I is the attractive patent leather bag you I] be 
swinging from your shoulder by its colour-bright gros- 
erain strap. Around $3. Initials extra. You ll find 
it in New York shops; Joseph Horne, Pittsburgh: 
l'amous & Barr, St. Louis; May Co., Los Angeles 

2 begins the two-group series of gadgetry for 
your lapels. Monet clips and pins of polished metal. . . 
and a fine thing, may we add, since it eliminates the 
possibility of purse-pain through breakage. The full- 
blown stemmed rose of tinted metal (about $3). the 
lily-of-the-valley spray (about $2) are at Franklin 


Simon, in New York. Small rose clip, centre, (about 


$2) at Macy’s in New York. J. L. Hudson in Detroit 


and Meyer Siegel in Los Angeles have all three 

8 In this group, from left to right, the first 
about $1, the second about $2. Stern’s, New York. The 
third about $3. Lord & Taylor, New York. You will 
find all three at Himmelhoch Brothers in Detroit 

f The Hendan Mannish shirts are those wonder- 
ful casuals you can wear with your suit or slacks. The 
colours, fabrics and designs will delight the most jaded 
spirit. Plaid ginghams, printed broadcloths, satins and 
crépes. The two sketched, about $2 each. Sold at lead- 
ing department stores throughout the country 

* Whether your glove collection is limited or 
luxurious, a fond spot is always set aside for a pair of 
classics. These are soft, washable French doeskins. About 
$3. McCutcheon’s, New York; Blach’s, Birmingham, Ala.: 


Kresge Dept. Store, Newark (Continued on page 77) 
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PUT YOUR BEST FACE FORWARD... BY ALL MEANS! 


But don't be old-fashioned about your hair. Your hair needs makeup 
too. Of what avail a fresh and vivid face if set in a colorless, lack- 
lustre frame? That new cherub hairdo with its little-girl curls and 
tendrils needs sheen and color... needs Clairol, the MODERN* 
makeup for hair which blends out those aging streaks and blends 
in youthlike color and lustre in one all-inclusive treatment. Escape 
from untimely gray if grey hair is your problem. Yet whatever your 
color ... blonde, brunette, titian or shades between . .. make up 
with Clairol. But be sure to insist on Clairol at your hairdresser's. 


* The perfect combination of rich oil, fine soap 


and delicote color .. . a blend that only Clairol 
contains ...a formula that can't be copied 
* 


For free booklet or personal advice on your hair problem, write to Joan Clair, president, 
, Clairol, Inc. 


Clairol, Inc., 132 West 46th Street, New York. 
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GIVES A REEFER SOFT 
GLAMOUR... 18.74 





We think reefers one of the 
brightest of young Ameri- 
can ideas! Macy’s does the 
most classic of reefers, with 
one hand tied. But see how 


softly we do this... with a 
bow to the new prettiness 
rampant in Paris! Soft un- 
pressed pleats, soft lapels. 
Softly-cushioned shoulders. 
And two buttons placed un- 
erringly...there! A fine 
Shetland-type tweed. Black, 
navy, beige, light blue or 
wine. Sizes 12 to 20. Thrift- 
ily tagged, as only Macy’s 
does it, for only... .18.74 


Better Sports Coat Dept. 
Third Floor, Broadway Bldg. 
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More than a tace 


(Continued from page 41) were pranc- 
ing when you walk. Walking has to look 
as though you are constantly falling 
and you are putting your foot out to 
keep from falling. If one foot is weaker 
than the other, start your walk on that 
weak foot. It will help to strengthen 
it, to make you less conscious of that 
weakness, less given to catering to it, 
so that your walk is uneven. 

How about facial mannerisms? 
Miss Enright taught Marjorie Weaver 
how to eliminate a frown by developing 
the muscle in the eyelids, by putting all 
the weight of eve expression in the lid 
rather than the brow. She taught her not 
to compress her lips too tightly (as 
many of us do) as this draws an ugly 
line from the nose to the top of the lip. 
Try this before your mirror and see ex- 
actly what she means. Weaver was her 
best pupil in learning how to smile, 
keeping the mouth slightly open, in or- 
der to avoid a stretched smile. 

Jean Rogers, another Fox starlet. 
was coaxed into discarding taut motions 
of the hands for more graceful ones. To 
be graceful, Miss Enright says, hands 
must truly express what you are feeling. 
and a stiff little finger is hardly a grace- 
ful way of doing that. 

Sonja Henie learned from Miss 
Enright the assurance that comes from 
the knowledge that you attract attention 
without apparent effort. This comes 
from within, Miss Enright savs. at least 
it is the manifestation of great interest 


in the person to whom you are speaking. 


We thought it would be interest- 
ing to contrast Miss Enright's informa- 
tion on voice, on how she trains poten- 
tial stars, with the article by Frances 
Langford on pages 36 and 39. 

The flexible lower jaw, Miss En- 
right says, Is of oreal importance. She 
demonstrates this in her first picture 
with Lillian Porter on page 11. Too 
many young actresses, Vliss Enright 
says, have a habit of talking through 
set teeth and lips. A flexible jaw is essen- 
tial to a rounded, pleasing speaking 
voice. Often this trait of tightening up 
lips and closing teeth is due to self-con- 
sciousness, considerably helped when a 
student learns to talk naturally and with 
freedom. “Dont,” says Miss Enright. 
“be afraid to open your mouth!” 

The careless, lazy speaker Comes 
in for a verbal spanking from this en- 
ergetic woman. Lazy speech, she says. 
is often the result of underdeveloped 
tongue muscles. The second picture of 
Enright and Lillian Porter is an exam- 
ple of the exercises used to develop the 
tongue. Evidently eating isnt quite 
enough for all of us. The exercise con- 
sists of moving the tongue forward. 
keeping the mouth slightly open, and 
then holding the tongue suspended 
above the teeth for a few seconds, re- 
peating about ten times. 

If you need proof that Miss En- 
right knows what she is talking about. 
remember that Arleen Whelan, June 
Lang, Jean Rogers, and Lynn Bari are 


some of her most recent graduates. 


Stream-lined Shadow 


(Continued from page 57) fulness. 
Build-up “Food for Beauty” diet is 
based on the “Maintenance Diet” (given 
on page 57). However, to each day's 
food allowance, you should add one 
baked potato, and a banana in place of 
one of the glasses of fruit juice. 

For your fruit and vegetable sal- 
ads use these recipes from the Zurich 
Room (of the salon): Reducing dress- 
cups of chemically pure 


ing—11% 
mineral oil, 1% cup strained lemon 
juice, 1 teaspoon of vegetable salt, 2 
saccharine tablets, 4 ege yolk, 1 small 


sliver of fresh garlic if desired. 





Reducing mayonnaise—l_ egg 


volk, 1 cup of chemically pure mineral 
oil, 1 tablespoon of lemon juice, vege- 
table salt to taste. 

“Eating for Beauty” becomes 
much more than an interesting phrase 
once you realize what part vitamins play 
in your general health and appearance. 

In the raw fruits and vegetables 
you will eat, these indispensable ele- 
ments will be present to prevent dis- 
turbances to health which in turn may 
cause dry skin, obstinate acne, brittle 
fingernails and countless other blem- 
ishes to feminine loveliness. Over a hun- 
dred recipes, easy to prepare, are yours 
in the book, “Food for Beauty”. 
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Wonders 
looking 
Vitamins 


vitamins 


Vitamins 


In two tiny, 
groups A, 


also contains 






Supply — 


HOW TO GET 
VITAMINS Plus 


VITAMINS Plus is on sale at leading 
department and drug stores. If you 
do not at once find VITAMINS Plus 


in your city mail coupon at right! 


Copyright March 1929 Vitamins Plus, Inc., N. Y. 


can happen — to you. 


very charming person to know. 


Life begins 
with 


VITAMINS 





Wonders of feeling well, 


well — of being awfully glad you're alive. 


can be the secret. Which vitamins? All those 


that you may need. 


Plus once a day is the vitamin routine complete. 
easy-to-take capsules it 
C, D, E, G and, 


liver concentrate 


Supplies vitamin 


B, for plus effectiveness, it 


and iron. 


Combat the strain of everyday modern living —- be a 


Vitamins Plus — a 24 days' 


2.75. (Same Price in Canada.) 


VITAMINS PLUS, INC., 370 LEXINGTON AVE., Ne Ye Ce 





Please send me your booklet, 
“What can I expect from vitamins ?”’ 


" Herewith is $2.75 for a 24 days’ sup- 
Lt ply of Vitamins Pius 


a Send my Vitamins P/ns C. O. D. 
Name 
Street 


City State 


IN CANADA: $2.75—McGILLIVRAY EROS Ltal TORONTO G-5 











FOR BOSOM LIFT 


Sparkling Sand-é¢lo, a color 
for spiritual glow (psychiatrists 
please note!) doubles the “up- 
lift” importance of Gossard’s 
“Flair” bra. Dainty lace and 
rayon satin elastic combine, 
in model 821, to give you the 
high, sculptured bosom of 
fashion —and youth! 
THE H. W. GOSSARD CO. 


New York - San Francisco - Dallas - Atlanta 
Melbourne - Sydney - Buenos Aires 


Sas Chicago - 
pi Toronto - 
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At leading stores everywhere, or write: REGGIE WILSHIRE, 65 West 39th Street, New York, N. Y. 















\ lake-up Sets 


(Continued from page 55) focused on 
the face. Overhead lights throw their 
“daylight” directly on the chair, not on 
the mirror. These lights are adjustable. 
can be lowered for hairdressers, raised 
for make-up work. Now the make-up 
artist goes to work. Since time is so ex- 


Holly wood. his 


material is arranged so that no motion is 


pensive in working 
wasted. Near the mirror is a precise line 
of eyebrow pencils and every kind of 
brush from short brushes for applying 
make-up to long ones for blending col- 


ours. Watch this new brush technique! 


Ultimate in Cleanliness 


\s each comb, brush and scissors 
is used, it is promptly placed in the 
sterilizer. Used cleansing tissues disap- 
pear into their container. A tap of the 
foot on the tiny foot pedal at left turns 
that it is not 


on water so necessary 


for the hands even to touch the faucet. 


Y our Make up Set 


Inspired by the scientific arrange- 
ment of Metro's, we set out to duplicate 
it. We bought an unpainted dressing 
table, and had it enameled. A triplicate 
best 


you re the artist and subject in one. If 


mirror, we decided, was when 
possible this table should be placed near 
a window so that daylight and air can 
be used to advantage. You will notice 
that our lights (attached to the mirror | 
also throw the light directly on the 
than on the’ mirror. 


chair. rather 


Y our Materials 


We chose good-sized bottles and 
jars as they are more economical and 
easier to use. One of our latest steals 
from Hollywood is the lipstick with the 
brush at the end of it, fed from a supply 
in the handle (less than $2 from Cos- 
metic Facilities, Inc., Hollywood). A 
jar of hand cream is the final touch. 


Your Money 


This make-up set represents an 
investment of around eighteen dollars 
(excluding cosmetics), or twelve if 
you do your own painting, and if 
own 


you. make dressing-table 


skirt. Merchandise for our complete 


your 


budget beauty laboratory assembled 


from R. H. Macy in New York City. 
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Priced under $13... TERRY ROGERS ORIGINALS are sold in 


over 300 fine stores in the United States, or write directly to 
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ator sport fashion in “Shadow- 
rep, lacy, sheer, acetate rayon fabric... 
* Tt ortantly detailed with Sunburst tucks that 

: framethe collarless neckline... The pearl buttons 

re fetchingly set, oh matehed grosgrain ribbon 
—Caucho type fibre belt. 12 to 20. PINK GLACE 

BIRD'S EGG BLUE+ LIME KILN - NATURAL - WHITE 
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“Among those present” 
at Cocoanut Grove 





‘Gay compan- 





+ \oaee 
ion of stars who look-ant -lunch at 
Hollywood's famous Cocoanut 


Grove —the suave hand 










grain... suede... patent, it ~ 
cosmetic colors. Also sleek 
in patent; black and nav 


alligator grain. At smart shops, 


TORRIS YYHIT 


MFG. CO., INC. 


362 Fifth Avenue, New York 








Through the Looking Glass 


“Permanent. Bliss 


For the new “baby coiffure’ you Il 
all 


over your head, one which gets down 


want a close, all-over permanent 
near the scalp. The Nestle Undine per- 
manents use lighter, thinner pads for this 
purpose. The featherweight curlers are 
placed on your head to cool, taking only 
a minute or two to give you a soft silky 


wave. Better beauty shops everywhere. 


A. B. C. D. E. G. Plus 


Just listing the vitamin contents 
of Vitamin Plus capsules. The “Plus” 
comes in with liver concentrate and 
iron. Mavbe you need these for the foun- 
dation of beauty . ask your doctor. 


Sold at drug and department stores. 


A 20-Calorie Snack 
More and more we re hearing the 
lusty crunching of Ry-Krisp wafers, not 
only from those who oby iously need to 
reduce, but also from those who are 
clever enough to avoid gaining weight. 
These really delicious wafers are a boon 


to the ficure. a fashion-conscious food. 


Lipstick News 

If you feel like a hussy with the 
fumes of a dry martini on your breath. 
take the precaution of buying a Pris- 
cilla Parker deodorizing lipstick (sold 
at drug and department stores). Use it 
as an ordinary lipstick. When you wet 
your lips these deodorizing ingredi- 


ents are carried into your mouth. 


Comb and Curl Together 

The next time you visit your fav- 
ourite notion counter, take a look at 
the new RollOcomb. This clever gadget 


combs your curls as it rolls them tight- 


ly. Press a button and the comb part dis- 
appears into the frame and the curl isn't 


mussed in the process. Indispensable! 


Bathe in Luxury 

There's something relaxing and at 

the same time refreshing about Balneo 
Bath. This is 


merely pine-scented ; it is an emulsion 


Swiss Pine more than 


containing real pine needle oil. Try a 


|| tablespoon or two in your bath, close 


your eyes, and dream you're on top of 
the world in an Alpine setting. It is 
on sale at leading department stores. 


AB sauty Shop in Your Baé 
Lotion-soaked beauty pads should 
be life-savers to those who dash from 
business to a date, with little time be- 
To their 


comes deMuir with cleansing pads, pol- 


make-up. rescue 


tween to 


ish remover pads, and deodorant pads. 

At Saks Fifth Avenue in New York. 
l.xercise Simplified 

If you re too busy, or just plain 

dont like to exercise. you can get some- 

the 


Beauty-Sage Vibrator. [It comes with 


thine of same benefits with a 
four attachments to take care of muscles 
from head to toe. We re told that this ac- 


tion tones up the svstem like anvthine. 


No More Alibis 
No more thickly smeared lipstick. 
Not with the new chamois top lipstick 
which smooths on the créme lipstick 
evenly to the very corners of your lips. 


Ginnie-Lou lipstick at leading stores. 


(Cum Laude 
Orloff's latest gift suggestion is 
called “Alma Mater . for the prospec- 
tive graduates on your list. A tasseled 
eraduation cap box holds a bottle of 
Orloff perfume. With it comes a “diplo- 


ma filled with sachet boules. 


Hlows Your W eight? 

Even if youseldom vary from your 
normal weight, its a good idea to check 
up daily, for excess is an insidious thing. 
scales have a 


“Counselor” bathroom 


handy, lighted dial for easy reading. 


A Close Shave at Last! 

The round Schermack razor that 
fits the curves of the underarm is one 
of those new things that is bound to 


delight many women. You will find 
it at Arnold Constable’s in New York. 


It's a Natural 


What with make-up becoming 
more natural, you'll be pleased to re- 
member your old friend Tangee lip- 
stick. Its natural orange colour blends 
with the colour of your lips as it is 
applied. Particularly appropriate for a 
cirl’s first lipstick as it avoids the paint- 
ed look. At drug and department stores 


throughout the entire country. 
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(Continued from page 15) left in the 
hand. Lse both brown and black pen- 
cils for the brows, making tiny strokes 
and brushing these lines for a natu- 
ral effect.” 

Evening make-up in the Sens 
manner follows the same outline, ex- 
cept that night-lights allow intensified 
use and darker shadow and mascara. 

Interviewing Max Factor, Jr., in 
Hollywood, we found his information 
consistent with that of Sens. 

Of shaping the brows, Mr. Factor 
says. “follow the natural curve, ex- 


tending the line about a quarter of an 


inch beyond the real brow. Use the | 


pencil to make a fine line, forming a 
faint shadow back of the lashes... a 


becoming line if carefully done. 


“Mascara should be applied to 


the upper lashes first, with an upward, 
outward stroke, on the lower lashes (if 
these are done), with a downward 
stroke. A fresnly-washed brush’ will 
help to separate the lashes, to avoid 
a gummed-together look. 

“A fine line of pencil below the 
lashes of the lower lid will sometimes 
make small eyes seem larger. It must 
be blended into a shadow with the 
fingertips, to avoid a hard line. 

“Very deep set eyes,” says this 
expert “show to advantage when eye- 
shadow sweeps outward from the center 
of the lid, and colour is heaviest on the 
outside. Then with the eyebrow pencil 
carry a fine line from the center of 
the lid outward and smooth off.” 

Adding further to our informa- 
tion was Wally Westmore of Para- 
mounts make-up studio. 

“Never,” says Westmore, “let 
shadow smear or run up beyond the 
natural crease of the eyelid. Daytime 
mascara should be applied to upper 
lashes only, then brushed off with a 
clean, dry brush. Vaseline gives a 
glamourous sheen to the eyelids at 
night, should not be used in the day- 
time. In rare cases, a very small amount 
of shadow may be applied under the 
lower lid, but it should be rubbed 
almost off and blended into the facial 
make-up so that it does not give the 
appearance of smudged mascara.” 

With all this expert advice on 
hand, take your own “eye-cue” and 
write your own beauty ticket, with your 


very own eyebrow pencil. 








style an 


keynote, Wilshire wearables 


stand out. 

If you like the luxury of fine un- 
derthings, you'll love “TAILORED 
LADY” —a slip of lustrous silk 
crepe* with dainty touches of 
hand embroidery. This is the 
slip with something extra, at no 
added cost... it's “mannequin 


tested” for accuracy in every 
measurement. 
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says YOUNG AMERICA 
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Arnold, Constable & Co. N.Y. C G. Fox & Co., Hartford, Conn Oppenheim. Collins & Co., Phila. Pa D H Holmes Co. Ltd.. New Orleans, La. 
Mandel Bros. Chicago, lil L. S. Donaldson Co., Minn, Minn Wm. Hengerer Co. Buffalo. N.Y Oppenheim. Collins& Co. Brooklyn, WY. 
J. B. Ivey & Co. Charlotte N.C Wm. H. Block Co., Indianapolis, Ind Abraham & Straus, Brooklyn, N.Y Famous & Barr Co. St. Louis, Mo 
Higbee Co., Cleveland, Ohio Broadway, Hollywood, Cal Lit Bros. Phila, Pa Oppenheim, Collins & Co. N.Y. C. 

or write to 


YOUNG AMERICA HATS, Ine. 35 WEST 39th ST.NEW YORK 


You Can’t Be Weary ... and ATTRACTIVE. Too! 
, * 
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in the Golden-Green Waters of 
This Glamour Bath 
Famous as health treatments in European Spas for many years, pine 
needle oil baths have a pleasing tonic effect. Balneo Swiss Pine Bath brings 
to your tub the same restful, refreshing benefits—due to qualities found only 
in the imported oils of Swiss pine needles ... from the 
heights of the Alps. It is not simply a pine-scented bath oil. 








A spoonful in the bath diffuses into an aromatic, clean-smelling 
tubful of softened water. The delightful, piney fragrance tends to 
clear the head like pure mountain air. You step in tired, step out | 
glowing ... skin satiny and free from stickiness. It contributes to | 
inward and outward freshness. | 

Compounded from selected grades of imported Swiss Pine 
Needle Oils. The choice of discriminating users for 15 years. 

LARGE 8 oz. BOTTLE Now Only $1.50 
Sold not long ago for $3.75 
16 oz. size $2.65 Quart size $5.00 

If your favorite department store cannot supply. Balneo 
Swiss Pine Bath will be shipped prepaid upon receipt of 
check or money order. 


Balneo Swiss PINE BATH 


BALSAPINE COMPANY, Inc. 35 Pearl Street, Buffalo, N. Y. 














Movies of the m onth 


“East Side of Heaven 


Joan Blondell and Bing Crosby 
form a romantic team in this delightful 
comedy. It is concerned with the pri- 
vate life of those anonymous singers of 
personal greetings for telegraph com- 
panies. Mr. Crosby, of course, is the 
sweet-voiced stranger who woos (and 
wins) Miss Blondell, via those singing 
wires or something like that. The excit- 
able Mischa Auer and a charming infant 
add further to the general amusement. 
A ver) xood choice for the entire fam- 


ily. This comes from Universal Studios. 


“Zenobia_ 


The title of this Hal Roach pic- 
ture is derived from the name of an 
enormous elephant whose antics enliven 
the screen almost as much as do those 
of the rest of the cast. For Hal Roach 
has assembled some of the best funsters 
in the business for this typically Amer- 
ican comedy of the late 1800's. Cast in- 
cludes Oliver Hardy, Billie Burke, Alice 
Brady, Harry Langdon, James Ellison, 
and two of Hollywood's prettiest, Jean 


Parker, June Lang. Charming costumes. 


“Union Pacific” 


“There's romance in them thar’ 
railroads , and trust Cecil B. DeMille 
to eloriously depict it for the screen. 
This Paramount picture boasts the ex- 
cellent acting presence of Barbara 
Stanwyck, Joel McCrea and Preston Fos- 
ter. It is based on the trials and tribu- 
lations connected with the building 
of the mighty Union Pacific railroad. 
It is woven against a colourful and 
exciting background of Indian wars. 
the heart-breaking struggles of the 
railroad engineers, and the early hos- 


tility of the people themselves. 


“The Lady and the Mob™ 


Concerned with the righteous in- 
dignation of a_ small-town autocrat 
when she discovers the existence of the 
‘protective’ racket in her home town. 
Fay Bainter is the proper New England 
widow who decides to fight fire with 
fire and recruits her own “gang” to 
clean up the racketeers. Ida Lupino, 
Lee Bowman and Henry Armetta are 
others in the cast who help to enliven 


this already lively Columbia picture. 
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Girdled for Action 

Now, cast your eye on the \unsing- 
wear girdle that has a brilliant theory of 
its own. Besides being good to look at 
(something we consider a boon to every 
cirdle), it proves that a girdle can also 
be cool and sturdy and still possess 
ease and comfort features. The Lastex 
fabric has a two-way stretch and is 
porous. Inset gore at front bottom pro- 
vides ease in sitting and gives way 
to unhampered strides. Around $3. At 
Arnold Constable, New York; Coulter’s 


Dry Goods Company in Los Angeles 





A Fashion-fitted Slip 
Again, the accent on youth is em- 
phasized in a Trillium “Gold Label” 


slip. Even your slip should have young 


features to accompany young clothes. 
Notice the deft shaping of the bust sec- 
tion. Made of a pure dye silk that im- 
proves with washing. About $3. Emily 
Shop, New York, and leading depart- 
ment stores from coast to coast 


INDIVIDUALLY 
BLENDED FACE POWDER 
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Let a “Counselor Zephvr”’ 
be vour guide to a beautiful figure 
It's 


i¢ SMartcest scale that CVer eraced 


vour gauge of health. 


. 
rhe 


smart in 
Step 


a bathroom floor 
looks. smart in performance 
on the platform and presto 


vour correct weight looms up in 


a flood of electric light. 
Sold bv leading stores. If vour 


dealer cannot supply vou, order 
scale sent direct, post-paid. 
Monev-back guarantee. 
booklet, illustrating three models, 


Free 


Sent on request. The Brearley Co., 


$52 


\. In Far West 
50c higher 


Rockford. Illinois. 
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Figure Aid 





Foundation of Youth 


You 


crop of young fashions. And you may 


may 


| he one of those people who has a min- 


imum of figure faults. But if you 
want to create a maximum impression 
of youth, if you want to make and keep 
your figure young then, by all 
means, wear a foundation garment that 
o1ves you a suave and eraceful silhou- 
ette. Step into Munsingwears magic- 
worker! As sheer as a web with power- 
ful abdomen and diaphragm control. 
Of net Lastex. About $5. 
troit: Los 


May 


Company, 





. Py 9 
A ° Breathe-Eze ; Brassiere 


What a delight to find a brassiere 


that's persuasive rather than uncom. | 


promising! The strategy of design is 
visible in elastic sections that take care 
of bosom control in a much gentler way. 
What's more, the elastic band aids the 
up-lift idea . . . just developed by La 
Trique in satin, broadcloth and lace. 
Prices begin at about $1. You'll find 


Best & Co.. New York: Woolf 


Kansas City and other stores 


pick the cream of the 


At Franklin | 
Simon, New York: J. L. Hudson, De- | 
\ngeles | 
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_ Wear Hendan 


~ Mannish Shirts 


MADE IN CALIFORNIA 





| With suits, skirts or slacks,wear a Hendan 
| ~~ Mannish Shirt from California made of 
Summer Sheer Rayon Satin, convertible 
collar, pleated back, in White, Tea Rose, 
Aqua Green. Sizes 32 to 40. Each $1.95 
at department or specialty stores in your 
city. If not obtainable, send $ OS 
your check or money order to 
BROWNSTEIN-LOUIS CO., 1214 Stanford Ave. 
Los Angeles, Sportwear makers since 1895. 
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Feather-wei¢ght Bra 


\re you a weather-watcher who 
pounces on cool figure aids when the 
thermometer begins to climb? We think 
it helps enormously if trappings add a 
minimum of warmth to the heat of the 
day. That’s why you'll love this Whirl- 
pool Hollyette bra. All net and designed 
to give an uncorseted effect with perfect 
control. Extremely divided, stitched- 
cup bust sections. About $2. Lord & 
Taylor, New York, and other leading 


shops throughout the country 


(Girdles from | lolly wood 


From Mabs of Hollywood come 
lingerie type girdles with wonderful 
holding power. Mostly lace elastic with 
satin Lastex fronts and supports. Pantie 
cirdle begins at about $3. Regular gir- 
dle, around $5 and up. At Best’s, New 
York; Carson Pirie & Scott, Chicago 


and Hatch’s in Palm Springs 





In Harmony with Fashion 


That’s the thing that comes to mind 
every time you pick up a Maiden Form 
brassiere. Each design answers a fash- 
ion need, a fashion trend. And there are 
designs to take care of every figure, be 
it large or small. “Allo”, shown here, is 
the brassiere designed for full bosoms. 
About $2 in broadcloth and sold at 


leading stores throughout the country 
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USED BY AMERICA’S SMARTEST WOMEN 












































Wa rd ro be Pro L, le mM 


(Continued from page 31) type. There s 
the little cirl blouse with Peter Pan col- 
lar, the shirtwaist type, the frankly 
feminine and frilly, and last, a dressy 
blouse for my soft suit. Once a girl has 
started with an ideal of four varied suits 
in mind. she has overcome one of the 
most expensive prices of fashion, that 
of fad clothes which £O oul of season. 

“The second major portion of 
my wardrobe consists of short dinner 
dresses. | dont know what else to call 
them. They are frequently sold as cock- 
tail dresses and they are very hard to 
find. These are the clothes which are 
informal enough to wear to luncheon. 
but formal enough to go on through to 
tea, or even to dinner. | like mine with 
short sleeves. though fashion now has 
decreed that long ones are equally smart 
for after dark. So this kind of dress is 
not only hard to find, but expensive 
when | have found it. More so even than 
the long dinner dress. Look at the inex- 
pensive dinner dresses, buy cm, and give 
them a “bob. The one I have on, for in- 


stance. was a long dinner dress. The 





part I cut off has been used to make this 
turban. I try to keep at least four of 
these short dresses in my Ww ardrobe. 
“The third 
Hollywood star's wardrobe Is her eve- 


ereat division in a 
ning clothes. And that, | must say. we 
cannot characterize as dressing for our 
public. People comment frequently on 
the absence of night life in Hollywood. 
We do not go out a oreat deal to public 
night spots. The reason must be very 
clear. When we play we like to play 
without too much of an audience. But 
we love to dress up. And so, | try to 
have three evening dresses in my closet. 
These are never terribly expensive. We 
do not wear an evening dress many 
times. It gets so quickly known be- 
cause we move in the same circle of 
friends. Acquaintances don’t comment. 
but certainly if we owe our public a 
certain debt of looking well. we also 
This is 


of those rare clothes instances where 


owe that to our friends. one 
| would sacrifice quality to variety. 
(nd even in this instance [ try to find 
a happy medium.” 

four suits, eight blouses, four 


afternoon frocks. three evening dresses. 


It doesnt sound extravagant. But Miss 
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Leeds is not an extravagant girl. Truth 
to tell, few of the Hollywood girls are. 
They use more sanity. more thought in 
planning their wardrobes than most 
women of anywhere near like income 
throughout the country. There is a ver) 
sound reason for this. Their trainine 
from their first day in pictures has been 
to consider dresses as a part of the role 
and script. Of course, this carries over 
into private life. They give thought and 
consideration to the planning of thei 
wardrobes. How many of you readers 
could quickly give an analysis of what 
is in your closet today ? You would be- 
“Now let me 
see, [| have that beige dress that I got 
theres that 


gin something like this: 


last year, and then ore 
coat, my black dress, not the new black 
dress. but the old one with the white 
collar.” And so it eoes. You will think 
and think, enumerating the good and 
bad in your wardrobe, but without ref- 
erence to any particular plan or need. 
So we say that we have much to learn 
from a star and how she styles her 
wardrobe problems. On pages 32 and 


33 of this issue, we have viven you 
an inexpensive, attractive solution § to 


your own wardrobe problem. 























(Glamour Aisle 


(Continued from page 614) 





An Allfabrie Glove 


When you're at the mercy of a 
season as fickle as spring, you prepare 
for its sudden weather changes. It may 
seem even a little strange that of all 
things, we should have singled out 
cloves as a first aid to comfort. But 
if you are like us, you know that at the 
first sign of rising temperature . . . off 
FO the heavy oloves. So, under the head- 
ing of preparedness comes Hansen's 
Peek-a-Boo glove, made of Hangloss 
rayon with an air-cooled wrist-band 
of fagoted Lastex. Price, about 51 





Half-and-Half 


And here is an unbeatable com- 


bination when you're battling with the 
elements. You can take your weather 
hot or cold with Hansen’s Penguin glove 
that’s half leather and half Hangloss 
rayon. The palm gets the rayon for com- 
fort and second place. The back gets the 
madra leather for show. Put together 
they win almost any clove race. Cost 
about $2. (Note: Both Peek-a-Boo and 
Penguin gloves are at Franklin Simon, 
New York; Mandel Brothers, Chicago; 
Block and Kuhl, Peoria, Illinois) 
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If you think al] Zirdles are 


alike se ry “Real-Form 
Knitted of Lastex and Bem | 


berg rayon and fashioned 


, . 
O fit, it combines the com 


fort, freedom and beaut 


Porous i 


web fabric and figure 


restrainj 
‘NING contro]. Softly 


won’t 
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At all 


Mallanese crotch ~ jt 
twist or “hike-up” 
SUaranteed NON-ryn 


leading stores, 


CIRDLEs and PANTIES 
In Tea Rose and White 
Sizes 26 to 38 



























































(Glamour Aisle 











For Work and Play 


The sun becomes a beastly thing 





+ aces . 7 Jean’s Permanent Waves are widely 
when youre puttering away fot hours known. They are the most natural and 
in the ovarden or play ing on the beach lasting, unaffected by the sun, shampoo 
or bathing. Jean’s expert undetectable 
Hair Coloring is absolutely true to na- 
ture, Phone for appointment, 


or driving around the countryside with 


the car-lop down. About the prettiest 








and most practical solution to the prob- 
lem. we think, is this Mao-tzu hat, made 
of pressed straw. It sits lightly on your 
head and no gust of wind can whisk it 
off. An adjustable and soft cotton strap 


anchors it under your chin... and 


a 


32 W.S8th ST. Plaza 3+-1470 


there it stays. By the way, the chin 


ee — In and blue. The hat You May Admire His 

is a natural. Around Sl. Write to - : 

Gardenalls, 9 East 57th Street, \. Y. Dot-Figured Tie... but 
Who Admires a Skin 


Dotted With , — 


-_—~— 


FRECKLES? \ =| 
bacon women, despite — 


outdoor exposure, care- A 
fully preserve their clear, 7 
flawless complexions. They 
_are careful not to tan too 
| darkly, either. Othine’s gen 
tle bleaching action has Lf 


found favor for nearly 30 











years. 


ew materials 


“and colors that are 





Apply this dainty 










cream to a freckled 


™ ° ° " e ; 
A |: CTmHnnine |: oible | Or sun-tanned skin 
| | nightly before retir- 

This is the sori of top-piece that | 


ing, that’s all. If you 


‘ | ‘ Se } q As ‘ ‘| 
you a'ways think of as a downright are not pleased after 


luxury because the price has always using one jar, your 


° — . > _ is ‘ 
been SO. SO discouraging. But here Is money will be re- 


/ one that you can buy for about $5 and turned 








it will add enormously to really im- | 


portant afternoons. A bunch of dis- Dainty 


Bleach; 
a KFCAlH 


25 WEST 34th ST., Bet. 5th & 6th Aves. 

677 FIFTH AVE., Bet. 53rd # 54th Sts. | ciplined flowers at top and a whoosh of | 

9 WEST 42nd Shi; Neat Sth Aye. | veil. Sold at Lord & Taylor, New | 
: NEW YORPCITY og” =| York, and at Neusteter’s in Denver 





At all drug counters. 
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The Adventurer 


The itinerant character made im- 
mortal to millions by Mark Twain, has 
ilso given great inspiration to design- 
er Martha Sleeper. With deft fingers 
-he picked the hobo bag from Tom 
Sawyers shoulder in order to design 
a simply wonderful and unusual bag 
lor you. It is knot-tied at the top, just 
as you might tie the four corners of a 
kerchief. The bag has a slide-fastened 
ide opening and it is hitched by a metal 
chain to the bamboo stick. Made of 
capeskin, suede and patent leather, it 
sells for around $3. Look for it at Best 
& Co., New York: Marshall Field, Chi- 


cago and Bullock's in Los Angeles 





Stud Sweater 


We have been watching sweaters 
for a long time and the thing we like 
most about them is their surprising 
versatility. Of course, you may believe 
they re just good mimics, copying from 
their distant cousins, the shirt-waist, the 
'rock or the coat. Well, maybe they do, 
put the fact remains that each bright 
hange only enhances their already 
sound character. Take, for example, 
this cotton knitted sweater. Essentially 
i classic, it possesses the brand new 
xcitement of a stud-front neck-line 
losing, and the assortment of clear 
ind off-shade fashion colours is amaz- 
ing at this modest price. About $1 at 


} . 
‘leading stores all over the country 





™~, 
— 
m . 
op 7 


——_—, At s/s AGA 
j o , SB ~~. at : y ‘ % ae 
CB. ES 


a 





Banish ugly bulges this simple way 
No drastic diet, no exhausting exercise 


LOSING WEIGHT the Ry-Krisp way is 
easy. It involves no strenuous exercise, 
no extreme diet. This Ry-Krisp plan, 
outlined in our free booklet, is a sen- 
sible sort of reducing method. Here it 
is in brief: Eat sensibly, exercise moder- 
ately, enjoy 2 or 3 Ry-Krisp wafers as 
your bread at each meal. 

Young and old enjoy Ry-Krisp 
Made of choice whole rye with no sugar 
or fats added, Ry-Krisp has only 20 
calories in each wafer yet supplies valu- 
able minerals and “bulk.” Equally im- 
portant, these wholesome nourishing 
wafers have a hearty goodness and 
toasted crispness whole families enjoy. 

Makes other foods taste better 
Ask your grocer to supply you with 
Ry-Krisp —as an every-meal bread to 
enjoy with soups or salads, as a tempt- 
ing base for cheese and spreads. Baked 
by a unique crisping process, these wa- 





THE EASY RY-KRISP WAY 
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fers give a flavor-lift to other foods and 
beverages with which they are served. 
Send for Free Reducing Booklet 
New booklet tells how to lose about 
'; pound a day. State whether booklet 
is for man or woman. Address Ry-Krisp, 
700A Checkerboard Square, St. Louis. 
Offer good only in U. S. and Canada. 


Try this appetite-tempter—apple and pineapple salad 
on crisp lettuce, served with tangy Ry-Krisp. Genuine 
Ry-Krisp comes in a red-and-white checkerboard box, 
has the name baked in every wafer. 
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BEFORE AFTER 


ollyw ood Massaging 
} Girdle Takes 

aa \ Inches Off Hips 
Fed) —INSTANTLY ! 


You can have slimmer hips 















today! You can_ reduce _ the 
width of your hips every day 
4 until you have just the slim, 


glamourous Curves you want. 

Thousands of women now wear Sheer Mold 
Hollywood Reducing Girdle—a marvelous new 
patented elastic fabric (guaranteed run-proof !) 
that s-t-r-e-t-c-h-e-s 4 ways and firmly pulls in your 
hips an inch or two—controls your curves—molds 
your body into fashionable lines. 

Hundreds of strands of this new elastic, like tiny, 
nimble fingers, massage away the fat so gently you 





don't realize your hips are being reduced with 
every movement of your body. A porous girdle— 
ducing. See it at your corset counter. 

—SHEER MOLD REDUCING SYSTEM 
FRE used by Hollywood film stars for re- 

ducing hips, stomach, waistline. 

m. 3 measure ond choice of medium or long 
lengths with only $5. Your money back unless 
SHEER MOLD CO., HOLLYWOOD, CALIF. 


cool—that does not depend on perspiration for re- 
Send for your free copy of this System 
your store cant supply you—mail us your 
you get satisfactory results right away 
REDUCING GIRDLE 





at Leading Stores 
silage Newman Dry Goods Co. 


% Featured for 
Kans. 





Arkansas City, 


Beverly Hills, Calif. .....Livineston's 
Birmingham, Ala... Burgher- Phillips Co. 
Butte, Montana................ Symon's Dry Goods Co. 


Cleveland, Ohio The May Coa. 


Colorado Springs, Colo.................... Hibbard G CO. 
i Te cpusnhinanmennine Harris G Co. 
Denver, Colo... Joslin Dry Goods Cod. 
Denver, Colo. cecal aiiaea The May Co. 
Glendale, Calif. i omen’s Specialty Shop 
Hollywood, Calif. ....Broadway—Hollywood 
Houston, Texas... Foley Bros. D. G. Coa. 
Kansas City, Mo. The Jones Store Co. 
Los Angeles, Calif. Bros idway Dept. Store 
Los Angeles, Calif.. [# oulter’ $ 
Los Angeles, Calif. The May Coa. 
Los Angeles, Calif. Jd di. Hagearty Co. 
Milwaukee, Ws. LE LT Stuarts’ 
New Y -~ City, N. Y. ......9aks at 34th St. 
Oakland, Calif.. ......Cross Corset Shop 
Oklahoma ‘Cee, Okla Kerr Dry Goods Co. 
Pittsburgh, Pa......... Gimbel Brothers 
Portland, Oregon Meier & Frank Co. 
San Antonio, Texas J oske Brothers Co. 
San Antonio, Texas Frost Bros. 
Reno, Nevada. . ...Bonnie a Shop 
Salt Lake City, Utah M. I. 
San Angelo, Texas Cox- pron Fe Paciad Co. 
Santa Barbara, Calif. Noreen Corset Shop 
Santa Cruz, Calif. ee a ee lsom’s 
Salinas, Calif. Florence Richmond Shop 
San Diego, Calif Ballard & Brockett Co. 
San Diego, Calif. Walker's 
San Bernardino, Calif ‘The Harris Co. 
North Hollywood, Calif. H. FE. Rathbun Co. 
SIN MII cnsiccmsicsssaicncinninaiimetiilal Mendell’s Corset Shap 
Pomona, Calif. as C. O. Bowen & Coa. 


The Golden Rule Store 
( hurchill’ s Corset Shop 
The Hecht Co. 
Mabel Walker Shop 
WwW ood. ind Corset Shop 
Barnes-V oodin Coa. 


St. Paul, Minn. 
Tacoma, Wash. 
Washington, D. C. 
Whittier, Calif 
Woodland, Calif. 
Yakima, Wash. 
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W oven Jute Belts 


There the life 


dress and sweater-skirt outfit 


comes a time in 


of 


when the slight addition of 


every 
a belt may 
It hap- 


That's why 


SAVE it from the discard list. 
pens over and over again. 
woven jute 


vou ll probably adore these 


belts. 


mn any dress. For one thing, the colour 


They will restore a lively interest 


range will satisfy any reasonable need. 
the 
silk for decorative designs is really in- 
All of them 
by Jane Murphy 
the two shown = are 

Sold at Lord & Taylor. 
MceCutcheon’s 


For another. use of wood and raw 


spired, are hand-made 


in California and 
each. 


Ave- 
Y ork 


under $3 
Saks-Fifth 
\Vew 


nue and in 

















lwo | ipped ‘| oppers 
So many considerations enter In- 
to the selection of a hat. 


fashion importance, amiability toward 


Becomingness, 


various types of clothes, even a quality 
of unself-consciousness . these are 
the 
And 
should endear Tippy-Tippy hats to you. 
The 


(abridged 


things that run through your mind. 


these are the very things that 


here sailors 
The 
left, of lacquered rough straw, is velvet- 
About $10. The 
straw. Grosgrain 
Under SLI. Both at Saks-Fifth 
New York: Stix-Baer-Fuller, 


and shops in other cities 


two shown are 


editions). one at the 


and veiled. 


soft. dull 


trimmed 
other of 
trimmed. 
(venue. 


St. Louis. 





Lreihe- 


- YOUR BOSOM FRIEND 













The strategic sections of elastic are 






gentle but persuasive 
beautifully high, 





achieving a 
firm bosom with airy 


comfort. A grand new uplift idea just 
developed by LaTrique in broadcloth, 








satin and lace. 






$! and up at leading 


department stores and specialty shops. 
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e MAKES DRESSMAK.- 
ING A PLEASURE and 
a profitable pastime 

.. GLAMOR- 
OUS , . = rfect fitting 


SSES quickly 


and economically repro- 

duced. 

e INDISPENSABLE FOR HOME 
DRESSMAKING ... As necessary for 


fitting as a Stand-In for Movie Stars. 
e ADJUSTABLE AND COL- 
LAPSIBLE. The NECK, 
SHOULDERS, BUST,WAIST, 
HIPS and SKIRT are each 
independently adjustable si 
that it will exactly reproduce 














any style, size or figure. 

—EASY TERMS— 
Remit = and we will send you 
oul aranteed $15 ACMI 
DRESS ‘FORM lay thn balar 
nf $12 at the rate of $2 mor 
Ten da { Tf . ‘ tor return 
for nd We Wil) gladly ¢ 


L. & M. DRESS FORM Co. 
Gi 

380 Throop Avenue 

Brooklyn, > We 








Lasts 
a 


Lifetime 





WRITE FOR ILLUSTRATED BOOKLET 
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Mixed and Matched 


These light-hearted Burmel hand- 
kerchiefs have a definiteness of purpose. 
[hey are determined to accompany you 
on important occasions. The pair in the 
upper left-hand corner will 20 to the 
beach. A big heach scene square to lie 
around your head and a linen hand- 
kerchief to match. Both for less than $2 
(Lord & Tay lor. New York). The other. 
with its fine clear view of Central Park, 
is one of a series of New York scenes 
etched on Swiss sheer. And it should be 
a conversation piece in any town. About 
50 cents (Best & Co.. New York). All 


three are at Mandel Brothers, Chicago 
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Shoes for Play-time 


Play shoes, like the pair photo- 
eraphed here, bring excitement and 
colour to a great variety of casual cos- 
tumes. They team wonderfully with 
slacks or shorts and get on just as well 
with spectator sports clothes. Colour is 
used on this pair for the built-up heel 
and trimming. Made of a cotton fabric 
that is wonderfully cool and comfort- 
able. Joyce of California makes these 
and many other types of play shoes that 
are great favorites with the movie stars. 
Cost about $5. Sold at Bullock’s in Los 


\ngeles and other shops in the east 








GLAMOUR 





for a look-like-heaven formal, designed with typical Hollywood charm. This one, of spark- 


ling white pique has a wide, gayly colored belt that will make yours a glamorously feminine 


waistline. Do you wear size 9 to 17 or 12 to 20? Then—it’s yours... bolero jacket and all, 
for only $12.95 


Worn by Betty Furness, a young Hollywood star 


“YOUNG HOLLYWOOD FASHIONS” 


AVAILABLE AT LEADING STORES EVERYWHERE, INCLUDING 


Lord & Taylor — New York Cain-Sloan Co. — Nashville 
Bullock's — Los Angeles J. B. lvey Co. — Charlotte 

John Shillito Co. — Cincinnat Rich's — Atlanta 

Marshall Field & Co. — Chicag John A. Brown Co.—Oklahoma City 
Jordan Marsh Co. — Boston B Siege Co. — Detroit 

G. Fox & Co. — Hartford Marston Co. — San Diego 
Popular Dry Goods Co. — El F Kline's, Inc. — Kansas City 

Frost Bros. — San Antor Stewart Dry Goods Co. — Louisv 
A. Harris Co. — Dallas Famous-Barr Co. — St. Louis 
John Gerber Co. — Memphis D. H. Holmes Co. — New Orleans 
Miller & Rhoads, Inc. — Richmond John Wanamaker & Co. — Ph 


R. E. Cox Dry Goods Co. — Waco 


lf not available in your city, write to: YOUNG HOLLYWOOD FASHIONS 


SPONSORED BY 





























AVENUE 


REG. U.S. PAT. OFF FRED PERLBERG, INC. Ntw Yorn city. 


CT Ti Tt 














Magic in a 
ll SP LLON ! 


Absolutely simple—No bones—No bulky 
seaming—No heavy reinforcing. It lifts, firms 
and separates. Skilfully designed to maintain 
those classic sculptural lines so essential for 
the new season's fashions. 

In Skinner satin or Imported broadcloth. 


Colors: White, Tearose and Black. 
Sizes 32 to 38 $1.95 
Mail orders promptly filled 


Buserren 


471 FIFTH AVENUE 
Opposite NEW YORK PUBLIC LIBRARY 
Wall St. Store: 177 Broadway 


NAIL 
POLISH 


A new idea in fingertip glamour 
manicures to match your mood! 
Choose CRUSH . . FIRST LOVE 
HONEYMOON .. CRUISE ROMANCE 
shining shades for lovely ladies, 
ticlaa-t+ Milam el iolilaelaleclahaeli-Mmibi-Sme C4 ¢ 
for Creation Nail Polish at. better 
oT To lth as Me isle) ot Mame cel im@mal-tlelilelelailelele 


CREATION NAIL POLISH 


‘Romance at your Fingertips”’ 


26 Astor Street * Newark, N. J 
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(Glamour Aisle 


W ave-guard Cap 


With so many countless crusaders 


planning how to make you beautiful, 
the makers of liquid Latex give their 
all to keep you beautiful. This time 
it’s a wave-cuard cap for bath, shower 
and beach wear. The satin-like liquid 
Latex, sheer as lingerie, is almost un- 
believably elastic so that your coiffure 
is not disturbed when you don the cap. 
In a variety of pastels and bright col- 
ours to match your bathroom colour 
scheme and your beach costumes. About 


50 cents all leading department stores 














Service. Please 


You buy a pair of stockings and 
you wonder about their serviceability. 
You question the sales person and you 
receive her assurance that the stockings 
have special features for durability. 
Well, we have told you before about 
the wonderful values in Artplus stock- 
ings that begin at around seventy cents 
and end at something over $1. Now, we 
want you to know about the service fea- 
tures of Artplus stockings. These stock- 
ings have met the exacting quality stand- 
ards of the United States Testing Com- 
pany. The certifying process includes 
the purchase of these stockings (at regu- 
lar intervals) from stores throughout 
the country. Then they are tested again 
for proper yarn construction, tensile 
strength and other requirements. This 
is done to make quite sure that each 
pair sold throughout the country con- 
forms with the original high standard 
of specification. In addition, these 
stockings are Consumer Tested by mem- 
bers of the Testing League Bureau. One 
pair is worn for practical informa- 
tion. Loveman, Joseph & Loeb, Birming- 
ham, Ala.: Wm. Taylor, Cleveland: 


Joseph Horne, Pittsburgh, and some six 


thousand shops throughout the country | 








“MAO-TZU 











(Chinese hat of 


IS THE VOGUE > 


Kits 


FOR GARDEN e BEACH 
OR KNOCK-ABOUT WEAR 


Made of pressed straw, the air of 
studied carelessness gives it style 
that has endured more than five 
thousand years. Available with Red 
or Blue Wool Cord. Be smart this 
season, wear a MAO-TZU 


Delivered Postpaid in U. S. A. 
upon receipt of $1.00 


GARDENALLS COMPANY -9 E. 57 St., New York 




















GLAMOUR 


* tells you what the Hol- 
lyvwood stars are wear- 


ing * © ® 


* shows vou clothes from 
the best-dressed pictures 
of the month... 


* brings you the latest 
news of make-ups, hair- 
dos, diet... 


* tells vou where to buy 
clothes accessories, cos- 
metics, inspired by Holly- 
wood. 


Keep up with 
GLAMOUR 
every month 
















Use the subscription card 


enclosed in this issue. 














Knee-lree Stockings 


Something as unbelievable as a 
Knee-Free stocking has been developed 
by Larkwood. And it is a great tribute 
to the active life of the modern girl. 
The Lastex welt at the top of the stock- 
ing will stretch from two to six inches 
permitting generous free knee-action. 
Three-thread Tempered Twist. Over 51 


at many of the better shops and worth it. 


ree from R UIs 


At last. we have found a stocking 
that is guaranteed not to run. It is 
the Gold-Mark Kantrun knitted stocking 
and it is gossamer-sheer and luxurious. 
Look for the three and four thread 
that sell for over $1 at Gimbel Brothers. 


Pittsburgh. and other leading stores. 


Assorted Under_lovelies 


The feminine trend in clothes has 
descended upon the boudoir. And you 
will be delighted (just as we were) 
with the Munsingwear interpretation 
of current femininity. A shining ex- 
ample is a nightgown made of super- 
smooth run-proof tricot semi-dull ray- 
on. It has a shirred fitted waist outlined 
with triple rows of round French pip- 
ing (about $3). For active sportswear, 
look for their Checkerball cotton under- 


lovelies . . . the medium length, sleek- 


fitting snug pantie and the one-piece 
sports suit, that are skin-fitting. Priced 
at less than $1 each. You'll find these 
things at Lord & Taylor in New York 


and at Robinson’s in Los Angeles. 





cr r 
GLAMO J iS 





Captivate your best beau at the 
next Party or Prom in this romantic 













dress of rayon net, sprinkled with 
satin ribbon bow knots. It has a 

double net skirt to float divinely =~” 
when you dance... a swishing, 
rayon taffeta slip . . . and F 
adorable flower clusters ¢ ? | e hl A Pe I 
neckline. Ask to see this gla me. Gers 2 

“Starlight Fashion” at 3 

store. Sizes 9 to 7 | 





PATENT PENDING 


Now: being Jeatured at these leading stores: 


Macy's New York, N. Y L. S. Donaldson Minneapolis, Minn Halle Bros Cleveland, Ohio 
Jordan-Marsh Co Boston, Mass. C.F. Hovey Co Boston, Mass Popular D. G. Co SP et 1 eee 
Hahne & Co Newark, N. J Rérbes & Wallace Springfield. Mass E. M. Scarborough Austin, Texas 
Joske Bros San Antonio, Texas J. N. Adam & Co Buffalo, N. Y. Daniels & Fisher Denver, Colo 
Landsburgh Bro Washington, D. C Bon Marche Seattle. Wash. Hale Bros San Francisco, Calif 
Rolimans & Son Cincinnati, Ohio G. Fox & Co Hartford. Conn Hale Bros Sacramento, Calif 
Lit Bros. Philadelphia, Pa Meyers Bros Greensboro, N. C Whitthorne & Swan Oakland, Calif 
Rich's Atlanta, Ga. Maas Bros Tampa. Florida Jas. A. Poole Ottawa. Kans 
O'Neill Co Baltimore, Md Pomervy's Reading, Pa A. E. Troutman Co Greensburg, Pa 


IF NOT AVAILABLE IN YOUR CITY, WRITE TO “STARLIGHT FASHIONS” 


Created by HARRY GOODMAN °* 134 WEST 37th STREET, NEW YORK 


*Trademork Reg. 
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PAT. NO. 2148771 
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This marv ellous FASCINET 
cap will i your hair “‘just so’’. It’s washable, 
it $-T-R-E-T-C-H-E-S to fit the head perfectly and 
it stays on! Wear it for sleeping . . make-up . 
lounging .. dressing . . housework . . cooking 

. traveling . . all sports .. under bathing caps. 
Get one in every color; blonde, brown, black, 
blue, tearose. Medium and large sizes. At 
leading stores everywhere or enclose $1. and 





WRITE: Ex-Quee-Zay, 172 Madison Avenue, New York 





3 fomeous for CUNY 





There's glamour in their sheer " 
clear beauty, smart shades,and 
the way they slenderize the 
ankle, but that's only one rea- 
son for their popularity. You 
can depend onValcortforlong 
wear and a stubborn resis- 
tance to ordinary stocking ills. 
They’re popularly priced. 


VALCORT HOSIERY MILLS 


404 FOURTH AVE. NEW YORK, N. Y. 


(Glamour Aisle 





(Juaint and Feminine 
ee 


If you love pyjamas as we do, you 

will succumb to the pretty quality of 
these. They have the fundamental sturdi- 
ness of the tailored ty pe, but these have 
current quaint 
The 


Lace edges the col- 


heen endowed with the 
and feminine outlook. overblouse 
is full and flaring. 
lar and puffed-up sleeves. The trouser- 
Of 
ravon, in a range of pastels and lovely 
About 52. Macy's, New 


srothers Co.. Baltimore 


lees are wide and comfortable. 


cameo prints. 


York: Hutzler 


Dust-_rulfle Petticoat 


The sound of a sw ishing petticoat 


and the subtle show of ruffle hem 


-seem to point to the great success of 


panion 


'Celanese rayon 


| stripes. 


the season. It makes a perfect com- 
for 
complement for any afternoon dress. 
This Miss Swank Petti-skirt 
taffeta bold 


The smooth slide-fastener clos- 


your suit-skirt and a fine 


is a 


ing discourages 


waist-line. 


It sells for about $3 at all leading de- 


| partment stores throughout the country | 


of | 


candy- | 


wrinkling around the | 


Four-gore and form fitting. | 





ALL FOR 


Bright stars 
such as 

Lupe Velez, 
Sheila Barrett, 
Joy Hodges, 
Sophie Tucker, 
are all 


unanimous 





in praise of 
"MLLE. SUZETTE" 


—foundation 





of stars! 


""MLLE. SUZETTE" girdles and founda- 
tions available at leading department 
stores, specialty shops. $3.50 to $7.50. 


“pelle, : X 


IUNDATION 





oF ib OOD FORM 


New York City 


32 West 18th St., 
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wenet WINX 


Thousands of women are changing to WINX 


- A —Tanging to 





—and no wonder! WINX Mascara is amaz- 
ingly fime im texture... goes on evenly... 
looks more natural... makes lashes appear 
long and silky. WINX accents your eyes with 
exotic beauty. Try WINX Mascara today! 

WINX 
-in the 
and 10¢ stores. 


Housekeeping. Get 
and Eyebrow Pencil 


Approved by Good 
Mascara, Eye Shadow, 


GREEN PACKAGES—at drug, dept., 


CHANGE TO 


WINX 


THE FINER QUALITY 


MASCARA 





Josell, Jeweler to 


the Stars 








(Continued from page 16) close-ups 





where your eyes caught the beautifully 
set diamond choker, earrings, hair orna- 
ments? Remember the loveliness of 


Loretta Young in “Suez —and the au- 





thority and royalty SO simply conveyed 
hy a perfect lavaliere? 

These and countless other pictures 
have been “jewelled” by Joseff. And Vice baad may ad you 
from them, it was a natural step for have a heart of gold, a clever head, and hid- 
stars to come to his workshop, to ask Do den charms and talents...but the people you meet day 
in and day out judge you on first impression ... IMPRESSIONS COUNT! 





him to design a bracelet, a choker, a pin 
For instance: have you ever stopped to consider the importance of cor- 3 
rect writing paper? Your letters, you know, tell a lot of things besides | 
the words you write in them. Be sure your letters make a good impres- : 
' sion. Use a writing paper that reflects your personality, says nice things 
gold. For he continues to depend upon about your taste, does justice to your most attractive self! It's foolish ja 
design and workmanship for the beauty to use cheap, shoddy stationery when EATON'S FINE LETTER PAPERS— the | 
papers that are always smart and correct—cost as little as 50¢ a box! 


or a ring. Soon he had his star clientele 





asking for things made from base 





metal as well as from platinum or 


of his pieces, rather than on the price of 


the ingredients. MAKE A GOOD IMPRESSION—USE | 


\ year or so ago, a smart shop ; 
. ws FINE LETTER PAPERS \, 


now many stores carry his jewelry. | AT FINE STORES ! 
; EVERYWHERE 


It is unmistakably Joseff jewelry, 


found him—and suggested he bring his 


talents to designing for their customers. 





from that shop, the idea spread, until 









* MAKERS OF HIGHLAND LINEN « PITTSFIELD. MASS. 


— 








unmistakably created by a man who has 
designed for camera close-ups, charac- 
ter-needs. Keach piece is one that attracts 


the eve and interest. each piece Is as 





flaw lessly made as the beautiful costume 


of an actress—and as beautifully fin- 





ished on the “inside” as those costumes 
must be. Each piece is as meticulously 
styled for personal use, as his movie 
jewelry is for camera use. 

Does all this sound terribly ex- 
pensive? Well—it is more costly than 
ihe seasonal costume jewelry we. all 
love and buy in great quantities. Joseff 


jewelry is like that one good black 


dress you buy as a backbone for your ...' to catch the eye... to arrest the interest’ 
wardrobe. Youll keep this one piece s 

| ally togs, the play clothes of the stars, have 
af lovely jewelry season after season, that and more! They're the same exciting play 


year after year—not to take the place of togs worn by filmland’s brightest stars .. . now 


the delightful assortment of your sea- waiting for you — stop in at your favorite store! 


sonal costume pieces, but rather to re- Ask to see the “In or Out Slackset” or “Briefcoat” 
featuring famed Robert Ripley's oddities in a sen- 
sational, new playtime print, worn by Ellen Drew in 
“The Lady's From Kentucky”, a Paramount Picture. 


inforce that assortment. How much for 


his designs? The rose and the bees 





around eight dollars, the filigreed link 


choker in rosy “gold” tones around fif- “Believe It or Not 
In or Out Slackset 


Lt 


teen, the “silver” leaf less than ten. 
You ll find the sketched pieces of Joseff 


jewelry at Altman’s, New York; Carson 


Pirie Scott, Chicago; and Bullock’s, Rosent |. CO cHwahtz & Bro Inc. 7 “ pg I 
° ee es | 


Los Angeles, as well as at many other | 
; 1350 BROADWAY + NEW YORK City 
fine stores throughout the country. eS 
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Clear, Soothe 
TIRED EYES 


in Seconds! 





Only TWO DROPS of this eye special- 
ist’s formula are needed to SOOTHE 
and REFRESH dull, tired eyes. Its 
special EXCLUSIVE ingredient quick- 
ly CLEARS eyes red and inflamed 
*(from late hours, fatigue, etc.). 





Thousands prefer stainless, sani- 
tary, safe EYE-GENE, because it is 
quickly EFFECTIVE in making EYES 
FEEL GOOD. WASH your eyes today 
with EYE-GENE. On sale at drug, 
department and ten-cent stores. 














| and Heaven Too” 


Personality 


Preseript ion 


>| 

| ays 

that 

| standee performances on Broadway are 
Robert “Abe 


| Illinois” with Raymond Massey in the 


Two have been playing 


Sherwood s Lincoln In 


| lead, and “Mamba’s Daughters’, adapt- 
'ed from the novel by Du Bose Heyward. 
| In the latter, the singer, Ethel Waters. 
‘turns in a remarkable performance. 


Books 


None of these Is heavy, but each 
has a certain literary value. Under fie- 
tion comes Marjorie Kinnan Rawlings’ 
“The Yearling”, 
boy in Florida. Then there is “All This 
Rachel Field, an 


a story of a sensitive 


by 


| historical novel that not only keeps you 


interested but introduces you to some 


worthwhile men. 


“We Saw It Happen , written the 


by thirteen star correspondents of a 


New York newspaper, is not any us- 


ual journalistic book. There is G.E.R. 
Gedye who writes of European matters: 
F. Raymond Daniell of American pol- 
Kieran. 
sports-rackets. For humour and relax- 
ation read Frank Sullivan’s “Pearl In 
Every Oyster” and Ogden Nash's hi- 


larious “I’m A Stranger Here Myself”. 


Radio 


Dont forget the important radio 


itics, and John who exposes 


programs. “Information Please” is on 


| - | as 
-every Tuesday night at 8:30 and it is 


'famous big hit songs of recent years. 


the most enchanting of all schoolrooms. 


Music 
There are many exciting new rec- 
ords that you || be wanting. Not abso- 
lutely new but worth listening to and 
buying is Alec Templeton’s “Bach Goes 
To 


mond Scott's “Egyptian Barn Dance”. 


Town’, slightly weird, and Ray- 


Incidental 


Watch for two new Community | 


Sing Shorts, one of which will include 





|The numbers are charmingly sung | 
by the King Sisters, formerly fea- 


tured with Horace Heidt’s orchestra. 
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Hollywood Patterns may be purchased in chain 

and department stores in every city; by mail, 

postage prepaid, from Hollywood Pattern Ser- 

vice, Greenwich, Connecticut: in Canada, at 21 

Dundas Square, Toronto, Ontario. Prices may be 
found on page 88 
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Worn by M ARGAR 


in Warner Bros. picture 


wid 
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"CharmGirl'tellsthe GG» 
story of Studio Blouse 
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KD for May. Its sheer frilliness so 
* puts it at top of the spring Gy 


= 
x 
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vogue. And quality recom- 
* mends it, for it's made of £2) 
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(oy pure silk triple sheer, in pe 
Nae , 7 
4 seasonable colors. Ag 
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Sita 


ET Li NDSAY starring 


“ON TRIAL” 
AT LEADING STORES Ds 


* STUDIO BLOUSES, INC., 525 SEVENTH AVE., NEW YORK, N.Y. 


Enjoy this GLAMOROUS ADVENTURE and have the 
NEW CLOTHES YOU WANT! 


W OULD YOU LIKE to have. a few short fas- 
cinating weeks from now, a smart ward- 
robe of bye autiful ( lothes—the n be able to creat 


| 


all your clothes thereafter at just about a third 


of their usual cost ? 

Both thes thrilling accomplhshments « in 
yours, not by “studying tedious lessons,” but 
through a revolutionary new easy plan that 


t | 


tikes the creation of distinctive clothes an 


exciting adventure. 
ALL MATERIALS INCLUDED 


You actually make 17 garments, including day- 


tin ifternoon, and evening dr 


£ S25 5G0 
fabrics, all the 


SSCS dail 
sembles—and all the lovely 
smart patterns, all the supphes are included 


Thus, th 


worth more 


clothes you make whil learning al 

than the entire cost of the plan. 
The plan comes to you in your own hom 

\\ he rever you live. No ( xperle nce is necessary. 


There is no waiting, no “getting ready to start.” 


You make attractive garments the very first day! 
[his entirely new and modern plan has been 


originated by Mary Brooks Picken, America’s 


foremost sewing authority, who has helped 


more than 300.000 women to have more and 
prettier clothes. Now she has established her 
own school to help you and other women and 
girls to have all the clothes you want, to find a 


new happiness in life. 


MARY BROOKS PICKEN SCHOOL, inc. 
Dept. 28, 285 Madison Ave., New York, N. Y. 


} 





You «tll make this beautiful shi 
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SEND FOR FREE BOOKLET 


Send at once tor handsome booklet. “How 

Make the Most ot Yourself.” It shows all the 
eautitul dresses and other garments you make, 
lescribes the wonderful books and merchandise 


gifts you 


| 


packages. 





receive—tabrics, supplies, beaut 


roducts—an almost endless flow ot surprise 
Simply send coupon, letter or postal. 


\iaryY Brooks PickEN Scuoor. Dept 


85 Madison Avenue, New York, N. Y. 
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PERFECT FOR ay 
TWEEDS-PLAIDS 
AND SPORTS 


ENSEMBLES 


Sprightly is the word for the 

way you'll look in this new | = 

swagger brim . . . with rich, sf — 

zigzag two-tone embroidered # 

agel LiMo lile Mots) (ola it] Mitel al efolt €-. 
feather . . . Made of luxuri- a. sag “6 &, 
ous MERRIMAC felt... An ss : 


irresistible Saleigh casual... 


invitingly priced at only $2. , at 1 | 
In 20 new Merrimac colors, ° 3 | ety i nts 


including white. 
‘ qArtORFED By 
Featured at these and other leading 


Stores Through out the Country : 
Stern Bros., New York 
Kaufmon & Co.., Pittsburgh 


Marshall Field & Co., Chicago 
verre het ite AO 65 WEST 39th STREET © NEW YORK 
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Shimmering sachet boules, 
preciously scented with in- 
triguing odeurs 39c to 2.00 






The Aristocrat of Bath 


ahr a | , _ Essence! A few shakes 
} Seg - Gore =~ delightfully perfume the 
emma , bath 1.25 






a, Gay, beautifully embroid- 
eZ ered satin paiama case — 
y excitingly perfumes your 
most intimate things 2.00 
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Thrilling! Orioff's, Lantern ~ 
sachet ensemble includes 
two tiny botties of rare . 
perfume 5 


* 


‘'Fiesta’’—three Orloff cok” o 





orful satin sachets with tas- i il oo 
sels. You will simply adore ee, 
their brilliance and lasting Bets 
fragrance 1.25 oe 
At all toiletries, gift, notion and 
closet accessories departments | — mnt. 
of leading stores everywhere. NEW YORK Reg U SPOR 
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Hollywood Patterns may be purchased in chain 

and department stores in every city; by mail, 

postage prepaid, from Hollywood Pattern Ser- 

vice, Greenwich, Connecticut: in Canada, at 2] 

Dundas Square, Toronto, Ontario. Prices may be 
found below. 





Hollywood Vatterns are sold in 


department stores and in chain stores. 


PRICES OF HOLLYWOOD PATTERNS 
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Hollywood Pattern Company 


Gcreen wich, Conn. 
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It's a fashion scoop, 
Jolene. Shoes styled in 
Hollywood combine 
ishion and glamour.” 
GLAMOROUS STYLES / 
INSPIRED BY MOVIE- en eee 
LAND’S BEST DRESSED Ns s 
STARS NY, 























Extra chic... extra style... extra savings for you this 
Easter. Choose from exciting versions of movieland’s 
most glamorous style hits seen by Jolene, famous 
Hollywood style authority, on your favorite film star. 
Insist on Jolene Shoes... they’re the most flattering 
fashion inspirations you've seen in years. 
For the name of your Jolene Dealer, write Jolene’s Holly- 
wood Studio 108, 6715 Hollywood Bivd., Hollywood, Calif. 








JOLENE SHOES ARE DISTRIBUTED BY TOBER-SAIFER SHOE CO. ¢ ST. LOUIS, MO. f 
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Maybelline Solid - form Mascara in gold- 
colored metal vanity, 75c. Refills, including 
new brush, 35c. Shades—Black, Brown, Blue. 


ow Se . for © 
nd Blue 


Sparkling Eyes - Graceful Brows-Long Lovely Lashes got You. 


“Follow These Steps’’— a thrilling drama 
in three acts—and you are the leading lady. 
It’s easy the modern Maybelline way. And 
just see the difference! A few minutes and 
you're a fascinating new personality. 

First, blend Maybelline Eye Shadow 
lightly over your eyelids. Notice how it 
makes your eyes look much larger— 
wider set and more luminous. 

Then with your Maybelline Eyebrow 
Pencil, make short strokes that follow the 


ho fi, 


natural line of the eyebrow. This smooth- 
marking pencil tapers your brows grace- 
fully, and accents them to definite beauty. 

Next, darken your lashes to long, sweep- 
ing loveliness with Maybelline Mascara. 
Either Solid-form, or popular Cream-form 
(easily applied without water)—it’s a joy 
to use—harmless, tear-proof,non-smarting. 

Dramatize your beauty with Maybelline 
Eye Beauty Aids today. Generous intro- 
ductory sizes now available at all 10c stores, 


THE WORLD'S LARGEST 
SELLING €YE BEAUTY AIDS 
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